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- that’s why Gallun’s Clyde 
Calf is the leather 
that sells your shoes 


Elegant Clyde Calf is a fine chrome tannage that 
delights the most fastidious. It looks so right — feels 
so right. This shoe, or any shoe fashioned from it, reflects 
impeccable good taste — for Clyde Calf pleases with 
its subtle suggestion of grain — with its deep, virile 
colors, mellowed to perfection. 
Happy indeed is the discriminating male 
who discovers Clyde Calf. This pliable, full-bodied 
tannage holds its shape — keeps its elegance. And, 
like all the famous Gallun tannages, it offers 
unexcelled comfort. 


Cash in two ways — on style and on comfort. 
Build a following among men who appreciate 
fine footwear and profit from the volume 

of repeat business they bring. Check the 
Gallun numbers in your orders to leading 
manufacturers, A. F. Gallun & Sons 
Corporation, Tanners, Milwaukee, Wis. 


OTHER FAMOUS GALLUN TANNAGES 
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STITCHED BEAD WELT 


Weltings for Bonwelt, Littleway, and McKay 
SALES REPRESENTATIVES IN PRINCIPAL CITIES 


NG 
ve 
[for the shoes around 
\ Net tricks for neat shoes with these new 
v Borbour style-lines in stitehdown welting! 
' Aces-high for gocd looks, lenger wear, 
down to the lowest bid for the volume 
Ur 
4 
4 
we 
= 
° a 
. 
\ A 
Z WELT So, 
Ore, 
Wey 
Overnight S SG 
‘ 
Tt 
by, 
send for working samples today 
WALTER 6. GARGOUR CORPORATION 11 mass. 


| 

| 


NOW YOU CAN 


CHLOROPHYLL 


Always first with the newest and the best in shoe materials, 
Harvard now brings you genuine Goodyear Air Foam treated 
with amazingly popular CHLOROPHYLL. Here’s extra sales 
appeal and extra comfort with no extra manufacturing opera- 
tion. Harvard Foam-Tex combined to Kidko leatherbase sock- 
lining material is as easy to handle as your regular socklining. 
Ask us about this today. 
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Wants Protective Shoe Covering 
Sirs: 

We're interested in obtaining in- 
formation regarding the protection of 
white buck and colored suede shoes, 
during production. We have tried such 
methods as paper shoe coverings, shoe 
tapes, and a latex spray mixture. The 
latex was the most satisfactory, but it 
took as long to remove the latex cover- 
ing as it did to clean a pair of shoes, 
and therefore the method was unsatis- 
factory. There must be newer and 
better methods of which we have not 
yet heard, in use in the U. S. 

We look forward to receiving 
Leather And Shoes. It has helped us in 
our production methods and in obtain- 
ing new sources of supply. It is a 
definite “must” as far as the South 
African footwear industry is con- 
cerned, 

Walter Lazar, Director 
Cape Footwear Co. (Pty), Ltd. 
South Africa 


Doing Something About It 
Sirs: 

I was very much interested in your 
issue of October 18th, especially your 
article on “The Big But Neglected 
Market For Fashion In Older Women’s 
Shoes.” 

We ourselves have been trying to 
do something about this with our new 
line of Cubanettes. Copies of your 
article are being sent to all our sales- 
men. 

W. G. Laird, Sales Manager 
Flexmor Shoe Company 
Rochester, N. H. 


Cast Shoes Across The Water 
Sirs: 

As I’ve commented before, I believe 
that a campaign should be started by 
the industry to ship overseas worn 
shoes with good wear still in them— 
pointing out to the public good reasons 
why they should discard such shoes 
and render a real help to those in need 
overseas. 

It should also be pointed out to the 
public that a slogan ought to be 
adopted in connection with such a 
movement. For example, “Cast your 
shoes across the waters and good will 
come back to you.” 

J. Meltzer 
Hollywood, Calif. 
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Do THEY REALLY WANT PRICE STABILITY? 


The evidence says no—for stability leads to stagnation of markets 


\verywhere in the trade there buzzes 

the theme of “price stability.” 
Everywhere there are uttered plati- 
tudes and hopes and expectations, all 
centered on the idea that the much- 
desired price stability, particularly of 
rawstock and leather, is here, or is 
about to enter like the long-awaited 
reign of world peace. 

But somehow this price stability 
has failed to come off. In fact. over 
the past few weeks the rawstock and 
leather markets have been doing a 
few dipsy-doodles as erratic as a 
Mexican jumping bean. The actions 
of these markets hardly coincide with 
all the talk of price stability that has 
been making the rounds. We now see 
shoe manufacturers wincing under 
cost pressures, and some contemplat- 
ing price increases. Retailers, dis- 
turbed about the prospect of higher 
priced shoes, are moving into the 
market to get under price wires wher- 
ever possible. 


Crocodile Tears 

However, it strikes us that most 
of the tears being shed about this 
disturbed price stability are of the 
crocodile type. In fact. the whole 
thing may be challenged with the 
question: Do they really want price 
stability? We mean particularly the 
packers, hide men, tanners and shoe 
manufacturers. 

Now, it’s pretty much conceded 
that a good piece of the money that’s 
made in this business, as in any other, 
is made on what might be termed a 
“mobile” market—a market of price 
fluctuation rather than price stability. 
There is a speculative streak in every 
human. This streak is even broader 
in the average businessman. Part 
of the latter’s enjoyment of business 
is his participation in the game of 
wits. in the perennial challenge to 
drive a hard bargain and gain a 
vantage price. One of his most grati- 
fying experiences is to buy on a low 
market and sell on a high one. This 
feeds his ego—the fact that he has 
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Reprints available at nominal costs: 
Up to 100, 10c each; 200-500, Se each; 
1000-3000, 2%c each; 5000 or over, 
each. 


been “smart” enough to anticipate 
trends, buy on a low market and sell 
on a rising one. It also feeds his 
treasury. 

There is certainly nothing perni- 
cious or evil about this. It is a prae- 
tice as old as mankind for the simple 
reason that it is innate in man him- 
self. That is, the desire to “specu- 
late” within reason, to outwit, to 
drive a bargain. Conversely, there 
is a sort of aversion to price stability. 
A stable market is interpreted as 
something almost synonymous with 
a stagnant market. While nobody en- 
joys or wants a crazy, runaway mar- 
ket of wide and erratic price fluctu- 
ations, everyone seems to want a mar- 
ket with a reasonable margin of 
“price play” in it. 

To give an example of this, at the 
recent Hide Association convention 
in Chicago a sensational offer—and 
challenge—was made by E. F. Forbes, 
president and general manager of the 
Western States Meat Packers Assn., 
Inc., whose members produce about 
10 percent of the nation’s hides. 
Forbes stated that his Association, 
through its members, would be will- 
ing to nail hide prices at a low level 
and hold them exactly at that point 
for a full year. This, he said, would 
give tanners and shoe manufacturers 
a chance to buy now with full assur- 
ance of price stability for a year- 
long future. 

Insofar as we've been able to learn, 
no hide man or tanner or shoe man- 
ufacturer, nor any of their trade as- 
sociations, has approached Forbes to 
further inquire about this dramatic 
proposition aimed at stabilizing raw- 
stock and leather markets. 
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This in no way suggests criticism. 
But it does indicate the concrete re- 
ality that rigid price stability is not 
a desired condition in this industry. 

The shoe and leather industry ex- 
presses a bewildered and disturbed 
state of mind at current price fluctu- 
ations in rawstock markets. It points 
to the abundance of rawstock supply, 
the highest on peacetime record, and 
claims there is no justification for the 
recent price increases even with tan- 
ners’ stepped-up demand for rawstock 
and shoe manufacturers’ demands for 
leather. In short, supply is more than 
ample to take care of demand, so 
why the price rises? 


Logie Isn't All 


Businessmen may eventually be- 
come resigned to one reality — that 
business and economics aren't gov- 
erned by statistics and logic alone. 
Business. economics, statistics and 
logic all stem from the makeup of 
human nature, and the latter is often 
motivated by the ungovernable and 
the unjustifiable. 

It is “illogical” to bet on a 100-to-1 
shot in a horse race, but many 
people do — and sometimes win. It 
is “illogical” to operate a business 
by unorthodox principles, but some 
people do—and succeed. We simply 
come back to that inherent “specu- 
lative streak” in all men—the desire 
to outsmart the odds. 

It’s interesting to note that there 
is rigid price stability in all dictator- 
ship countries and in bureaucracies. 
We have it under our own emergency 
periods of government price controls, 
to the frequent displeasure of indus- 
try. especially when there are con- 
trols without a state of emergency. 

Price stability wins lip service but 
never genuine loyalty. The essence 
of all business—of life and mankind 
itself—is change. The opposite of 
motion is stagnation. We should keep 
this in mind when we profess to em- 
brace “price stability.” 
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HiGcH SAEs Activity ASSURED 


Anxiety about deliveries and possible price boosts spurs buying 


HE 600 shoe companies scheduled 
to exhibit at the forthcoming 
Popular Price Shoe Show of Amer- 
ica, to be held in New York Novem- 
ber 30 to December 4, have girded 
their sales loins in anticipation of 
heavy buying response from attend- 
ing retailers and chain store buyers. 
Though a good share of retailers’ 
orders have already been placed, a 
substantial share of the buying 
especially for late-spring and early- 
summer shoes——has been held off for 
the Popular Price Show. 

A greater number of shoe whole- 
salers and jobbers than ever before 
will exhibit at this Show, and some 
400 brands will be represented, all 
of them directed to the volume shoe 
field. Incidentally, the infiltration of 
an increasing number of branded 
shoes is a significant trend being 
noted in the volume field. 

A feature of the Show will be the 


fashion “runway” presentation. Com- 
mittee chairmen have already selected 
the leading styles to be exhibited at 
this fashion show, and the shoes will 
include women’s dress and casual 
types, men’s and children’s. The 
fashion presentation will take place 
on December 1 at the Hotel New 
Yorker, 

Most of these 600 shoe producers 
and wholesalers will go into the Pop- 
ular Price Show concerned about 
prices. Almost all are reluctant to 
announce any boosts at this time, but 
some feel that it may be necessary--- 
now or in the weeks to follow—-unless 
leather markets taper off on their 
recent rises that have disturbed the 
shoe industry. 

For example, over the past couple 
of weeks calf leather has risen three 
to six cents: side and kip leathers 
up two to three cents; sole leather up 
one to two cents. 
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Both shoe and leather men call it 
a “false boom” that cannot be justi- 
fied. Reason behind the price  in- 
creases is the rawstock market, which 
has recently stiffened and even puffed 
up a bit, despite the highest livestock 
kill (resulting in more than ample 
hide and skin supplies) in many 
years, if not of all time. Thus it 
isn’t a case of rawstock shortages. 

Actually, what has happened is 
this. Shoe production over recent 
months has moved along at a fast 
clip—in many instances so fast that 
producers were caught unexpectedly. 
were unable to keep up with retail 
orders. Retailers, fearing late deliv- 
eries, have ordered earlier and in 
more substantial amounts than they 
ordinarily would at this time. 

The result: manufacturers were 
caught with their leather inventories 


(Continued on Page 51) 
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TAKE THE BREAKS OUT j TAKE THE STOPS OUT 
of your thread , of your machines 


TAKE THE BITE OUT 
of your labor costs 


Nylon-bonded in a non- 
twist Monocord...NYMO has 
the extra elasticity and strength 
to help cut the costly waste of shoe 
“cripples.” It won’t crack up when you pull 
the last—it will snap back to form a neat, tight 
heel seam. NYMO will actually outlast the life of 
the shoe... it resists abrasion and thread rot from perspira- 
tion and tanning acids...absorbs the shock of everyday shoe-flexing 
without a whimper. Specify NYMO now—and profit! ECONOMY... 
ready wound bobbins 
of NYMO ore 
available in most 
sizes and styles. 
SEW IT.. 


STRENGTHEN IT... 


STYLE ITWITH BEL DING “a oO q 
CORTICELLI NYMO THREAD FOR SHOQEMAKING 


1407 BROADWAY, NEW YORK 18, NEW YORK 
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1953 Outlook For SHOE CHAINS 


High level of business for first quarter — then fingers crossed 


HE business planning of the shoe 

chain store industry tor the Spring 
of 1953 can best be characterized as 
“tempered optimism.” On a store- 
for-store basis, shoe chain stores ex- 
pect at least to break even in dollar 
sales with comparable periods of 
1952 and perhaps to show gains up 
to five percent. 

Merchandising programs to achieve 
these results have been established by 
most companies. While it is true 
that some individual shoe chain store 
firms are planning for more sub- 
stantial increases in company-wide 
volume, such plans are predicted pri- 
marily on addition of new selling 
units rather than accomplishment of 
increases within their existing dis- 
tributive capacities. 


Slowdown Seen 

Forecasters of general economic 
trends differ sharply on when a slow- 
down in business activity may be 
expected. But they are fairly well 
agreed that such a slowdown will 
come. Heads of large shoe chain 
store companies hold generally to 
the view that if a slackening of busi- 
ness pace is due it should not be 
expected during the first three to 
four months of 1953. 

On the broad economic horizon 
there are signs of a coming slow- 
down. These include a levelling off 
of residential building and a slacken- 
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By Edward Atkins 


Executive Secretary 


National Association of Shoe Chain Stores 


ing of consumer demand for major 
budget items such as automobiles 
and big appliances. However, the 
levels of employment and_ payrolls 
are expected to continue high, at 
least during the early months of the 
year, and this offers reason to believe 
that consumer purchases may be 
concentrated on “small price ticket” 
items which of course include soft 
goods and shoes. 

At each of the important levels of 
our own industry, all signs point to 
ample supplies of raw stock and to 
availability of factory capacity and 
of labor supply. Inventories of shoes 
are not depleted but neither are they 
unfavorably high at any level. While 
production of shoes has been running 
6 percent to 7 percent higher than 
in 1951, sales reports, particularly 
in the volume field, indicate that 
consumers are buying about that 
many more pairs than they did a 
year ago. 

It is hard to find any reason to 
fear that sharp changes in price struc- 
ture will affect us in the season ahead. 
Suspension of price controls at all 
levels of the leather and shoe indus- 
try this Fall confirmed the belief 
that these regulations had outlived 
any useful economic effect. No im- 
portant changes in price have oc- 
curred at either the manufacturing 
or retail levels of the shoe industry 
since suspension. Reports of slightly 
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stiffer prices on some types of leather 
are not regarded as trends by chain 
store shoe retailers. There seems to 
be little economic basis for such stif- 
fening of leather prices to be found, 
either in the area of supply or of 
demand. 


Level of Stability 


We believe that shoe prices at re- 
tail have attained a level of stability 
and represent a measure of value 
which is highly acceptable to our 
customers. There is certainly every 
reason to believe that higher shoe 
prices would generate consumer re- 
sistance and mean diminished pro- 
duction. 

Without question, the most vital 
problem which will affect retailers in 
the season ahead involves their abil- 
ity to retain profits out of their busi- 
ness operations. Operating expenses 
in retail shoe stores have been inch- 
ing up remorselessly and show no 
signs of levelling off. 

During the past year. chain store 
retailers have budgeted almost as 
much time and energy to expense 
reduction as they have to merchan- 
dising. Even though every possible 
means of streamlining costs will con- 
tinue to be searched for, it is apparent 
that this activity alone cannot pro- 
vide the complete answer to more 
profitable retail shoe operations. A 


(Concluded on Page 57) 
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WE’VE EARNED OUR STRIPES, TOO! 
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Service stripes, in the shoe backing business, 
should be given not only for years of service 
(we have 49 of them to our credit), but for 
“tough jobs well done”. Every satisfied customer 
on our books, whether he be a 5-yard customer 
or a 50,000 yard one, represents, to us, a serv- 
ice stripe. We’re proud of every one of them! 


ACMETEX* The best lining stock 
for quarters, socks and vamps. 
PERFRITE* The original, non- 
fraying woven material for rein- 
forcing perforated and cut-out 
shoes. *Reg. 


BACKING CORPORATION 
HADLEY & MULLANPHY STS. 
ST. LOUIS 6, MO. 


N 6, N. 
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NEW ENGLAND SHOE PLANT OPERATIONS 
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NewENGLAND:Source OF VOLUMESHOES 
Chief supplier of popular-price shoes sees bright 1953 outlook 


By Maxwell Field 


Executive Vice-President 


New England Shoe and Leather Association 


7 nation’s leading shoe produc- 
ing area, New England, is also 
the largest producing region of vol- 
ume and popular price footwear. 

The major portion of the output 
of over 300 shoe factories in New 
England is sold on make-up orders 
direct to mail order and chain store 
companies, wholesalers, chain depart- 
ment stores and the larger retailers. 
Their combined factory shipments 
total over 120 million pairs annually 
with a gross dollar value of close to 
$500,000,000. 

The following table represents 
original data prepared by the U. S. 
Bureau of the Census expressly for 
our Association. These facts are not 
available from any other source, and 
the comparisons of New England out- 
put with the United States totals by 
kinds of footwear is very informa- 
tive. 

Impressive as this report on 1951 
New England output may be, New 
England production during 1952 has 
increased at a higher rate than for 
the country as a whole. Thus, for 
the period January-August, whereas 
the United States’ production gain 
this year over a year ago amounted 
to 2.9 percent, the gain for New 
England equaled 7.8 percent. Fur- 
thermore, both states of Maine and 
New Hampshire showed gains of 
over 10 percent in this period, and 
Massachusetts a gain of 6.5 percent 
—which increases were greater than 


10 


that of any other shoe producing 
state reported on by this government 
agency. 

The chart accompanying this article 
clearly demonstrates the gains in out- 
put made by the New England shoe 
industry during 1952. 

The following factors were, in our 
opinion, chiefly responsible for the 
favorable business volume enjoyed 
by the trade this year: 

1. The high level of consumer in- 
come and the high level of employ- 
ment throughout the country. 

2. Consumer demand _ increased 
substantially after the now famous 


“nine months’ lull” in the last half 
of 1951 and first quarter of °52. 

3. Shoes at the factory were priced 
lower and quality was better than at 
any time since the beginning of the 
Korean War. 

4. A gradual increase in retail 
sales and low stable shoe prices acted 
as an incentive for shoe retailers to 


increase their 


normal levels. 
5. Shoe styles were better for this 
season than ever before. 
Shoe manufacturers in New Eng- 
land generally are optimistic that 
(Concluded on Page 56) 


Comparison 1951 Shoe Production For 
New England And United States 


inventories to 


more 


Percent 

Kind of Footwear Total Production New England 

(Production in thousands of pairs) (Revised) Production of 

New England United States U.S, Output 
Shoes and Slippers, Total 152,488 469,599 32.5 
Shoes, Sandals and Playshoes, Total 141,648 415,476 34.1 
Men’s, Total 38,527 105,949 36.4 
Dress 29,108 71,581 40.7 
Work 9,228 33,501 27.5 
Sandals and playshoes 191 867 22.0 
Youths’ and boys’, total 2,423 14,497 16.7 
Women’s, total 87,681 206,302 42.5 
Dress 60,691 139,393 43.5 
Work 591 2,161 27.3 
Sandals and playshoes 26,399 64,748 40.8 
Misses’, total 4,999 28,631 17.5 
Children’s, total 3,600 26,186 13.7 
Infants’ 2,689 21,608 12.4 

Babies’ 1,729 12,303 14.05 

Athletic Shoes, Total 1,364 2,759 49.4 
Slippers for Housewear, Total 8,973 47,458 18.9 
Men’s 3,553 10,378 34.2 
Women’s 3,499 25,935 13.5 
All Other Footwear 503 3,906 12.9 
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SWELTING... Makes new friends for 


you because — 


DRYSEAL is the modern welting material 
that makes modern shoes look better and 
wear longer. Detailed information available 
upon request. 


Style 402 — Yellow —e 
Topstitched Welt 


DRYSEAL holds firm 
to the upper through 
the life of the shoe — 
seams stay tighter. 
DRYSEAL will not 
loosen, or stretch. 


Style 401 — Mahogany Roll Bead Welt 
DRYSEAL stays pliable and firm 


yet can be resewn and 
Style 2000 restitched time 


after time. 
Featured for Fall by 
Howard & Foster King’s 
Chapel Blucher Oxford 
— full Leather lining — 
DRYSEAL Welting 


Style 404 — Green New 
Side Stitched Welt 


DRYSEAL is 
waterproof, highly 
resistant to acids, 
oils, alkalis 
makes shoes last 
longer. 


Looks like leather — works easier — 
wears longer — costs less 


A Patented Thermoplastic Product of. . . 


WRIGHT-BATCHELDER Corporation 


10 HIGH STREET, BOSTON 10, MASS. 
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‘i COM), Your. is our name for the sen- 


* ' sational thermo-adhesive used in Y) construction of six important new box toe 
a ; materials. Cream white in color, it is both clean to handle and clean in shoes. It 
softens speedily in box toe apparatus and permanently bonds the vamp lining to 
4 the box toe. Toe walls and domes are uniformly rigid yet their rearward portions 
are as you want them to be — flexible — and comfortable to the foot. Seven years 
in our laboratories, B compound, and the structural plastic films used with it, repre- 
| j sent the latest — and the ideal — box toe construction for volume shoemaking. 


For samples and further information please write Beckwith Manufactur- 
ing Company, Dover, New Hampshire, specifying the particular material 
you are i ited in and enclosing patterns or tracings of the sizes wanted. 


*2 WHITE NC 2GF 


FOR WHITE FELT BASE WHITE FLANNEL BASE WHITE LAMINATE GREY FLANNEL BASE GREY FELT BASE GREY FELT BASE 
Women's & Juveniles Women's & Juveniles Juveniles Women's & Juveniles Women's & Juveniles en's 
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Important steps to take “WS 
the POPULAR 


PRICE 
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See these smart-looking, 


long-wearing 


fabricated linings and 


reinforcing materials — 


TUFSTA® The original, unwoven, non-fray, cotton base reinforcing 
material — world-famous in the shoe trade for over a quarter 

century. Use Tufsta to give your shoes needed extra strength wherever 
a pattern has a weak spot. Far superior to paper imitations. 


TUFSTA® DOUBLER. The ideal fabricated material to add plumpness 
to your lighter leathers. Gives right body for stitching — is non- 
absorbent — won't shrink — prevents wrinkling when lasts are pulled. 


RESPROID® #1000 Our finest Socklining and Heel Pad 
material. Combines a famous Tufsta base with an abrasion and crack- 
resisting plastic surface. Far superior to pyroxylin-coated 
materials. No cloth weave to show — can't fray at edges. / 


RESPROID® #1300 and #1235 Our best Vamp and 
Quarterlining materials for quality shoes — highly wear-resistant. 
Fabric base is specially treated with rubber to give excellent non-fray 
oe j characteristics. Top grade plastic coating resists peeling and 
\o/ abrasion. Easily moldable — can be stitched and flexed without 
cracking. Adds sales appeal to the inside of your shoes. 


DURAKALF® A high quality, popular price Vamp and Quarterlining 
material with great resistance to wear. Comes in either high-luster, 
Pigmented Pyroxylin-coated finish, or Plain Dull finish. Both styles 
have a quality feel and appearance your customers 
will recognize at a glance. 


Also RESKRAF® and TUFLEX® — high 
quality, low cost Heel Pad and Socklining materials. 


Send For Free Samples! 
See The Complete Respro Line 

At The Popular Price Shce Show 
Of America, Nov. 30-Dec. 4, 

Room 1264, Hotel New Yorker, N. Y. 
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Advance Report . . 


Women’s VOLUME STYLES For SPRING 


The line-up on best-selling patterns, colors, styles, materials 


OMEN’S shoe styles in the volume 

field for spring and early summer 
will be widely diversified as to types 
and materials. Styles will run the 
gamut from closed pumps to ex- 
tremely naked shoes—the barest 
wisps of shoe coverings. 

All of this offers an opportunity for 
the retailer to capitalize on if properly 
exploited in timely presentations, and 
the alert buyer will carefully choose 
items that in his opinion will have 
the optimum appeal to his customers. 


Mesh At Top 

Mesh is unquestionably the top 
news for spring and summer. Mesh 
~ shoes met with wide acceptance this 
_ year. Every woman that bought a 
> pair will buy another pair and there 
are still many women that have not 
purchased their first pair, so that this 
means a tremendous market for shoes 
made from this material. There are 
some very interesting new meshes that 
have great appeal and_ especially 
when shown in some of the newer 
type patterns this year. 

Sleek looking black shoes will be 
worn by many women for spring as 
accessories to the rich bright colors 
of wool coats for spring and to com- 
plement the print fabrics of late 
spring and early summer. 

Patent leather should gain strength 
over last year, particularly sec- 
tions of the country where patent has 
heen traditionally good. Black 
smooth leathers will be better than 
last year. The gains in smooth and 
patent will cut into black suede. 

Black, a bright brown shade like 
cognac in calf, or sport rust in reptile 
and red shoes in calf or reptile will 
probably be the selections to wear 
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By Normand P. Liberty 


Head Of Women's Style Committee 


Popular Price Shoe Show 


with the grey flannel. beige to brown 
wools, black and white, and black, 
white and grey mixtures that will be 
important in the new suits with a 
slimmer silhouette and the slightly 
longer skirt lengths which will be 
fashionable for the coming season. 
These new apparel outlines will focus 
attention on heels, stressing the shape 
of heels and perhaps their decoration. 
This means narrower, slimmer heels. 
Too many volume manufacturers 
do not pay sufficient attention to heel 
details and there is a real oppor- 
tunity to remove the distinction in 
appearance that exists between many 
popular price and expensive shoes: 
the appearance of the heel. These 
slimmer heels which look higher and 
daintier should meet with popular 
acceptance in the coming season. 
Two-textured effects in footwear, 
such as suede and smooth, suede and 
reptile, and mesh and leather, look 
particularly good as these will com- 
plement the continuation of textured 
surfaces like nobby fabrics and 
woven cottons. In fact, these shoes 
are selling in volume right now where 
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they have been properly presented. 

Light, airy shoes like some of the 
new banded shoes and naked shoes 
will go with the crisp surfaces of 
taffetized shantungs. treated silks and 
glazed chintz. These call for ma- 
terials such as patent and shining 
smooth leathers. 

Prints will be shown up more for 
summer than the past several seasons. 
These will have pale backgrounds for 
the most part. There are great possi- 
bilities in promotion of picking up a 
color for shoes from the print. A 
black or white shoe should be the 
best volume fashion. Black will un- 
doubtedly be bigger than ever next 
spring in patent, smooth, suede and 
mesh, especially in patent and in 
mesh combined with leather. 


Blue Leading Color 

While blue is not a fashion story 
for spring in ready-to-wear, it will 
still be the number one color in 
volume shoes for spring. It will not 
be the old navy, but a truer blue, 
such as flight blue. 

Red is meeting with wide accept- 
ance today as an accessory color and 
should be better than last year in all 
types of patterns. 

Beige to brown Ombre in shoes 
should sell well for spring as these 
will go with all of the beige cos- 
tumes that will be important this 
coming season. Retailers did well 
with these shoes last spring and will 
do better this next spring. 

White will be fashionable in gar- 
ments for sports or dress. It will be 
worn as an over-all black on white 
ground or color on white ground. 
This means shoes in black and white 

(Concluded on Page 56) 
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*The Puffer or Swell Toad Fish sometimes 
called the Balloon Fish (Tetraodontdae 
family) can inflate its abdomen to gro- 

tesque proportions. 


UNITED LAST’S New Finish Controls Last _ 
Shrinkage and Swelling For Better Shoemaking! © 


ALL SEVEN UNITED LAST COMPANY 
BRANCHES HAVE FACILITIES FOR 
APPLYING SLIDE-O-GLAZE 


AUBURN, MAINE ROCHESTER, NEW YORK 

LAWRENCE, MASSACHUSETTS ST. LOUIS, MISSOURI 

BROOKLYN, NEW YORK MILWAUKEE, WISCONSIN | 
MONTREAL, CANADA 


For complete information write or call United Last Company, Boston, or your nearest 


UNITED LAST COMPANY 


BOSTON, MASSACHUSETTS 
“‘Slide-O-Glaze’’ — Lasts for the work life of the last 
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Julius G. Schnitzer Joseph B. Huttlinger 


CurRRENT STATE OF SHOE INVENTORIES 


Low retail and consumer stocks now offer a real sales opportunity 


By Julius G. Schnitzer, Chief 


Leather Section, National Production Authority 


As Interviewed By Joseph Huttlinger 
Washington Editor, Leather And Shoes 


ULIUS G. SCHNITZER. head of 

the leather division of the National 
Production Authority of the Com- 
merce Department, gives his ideas on 
what’s ahead in shoe production and 
sales. 

In exclusive interview with 
Leather and Shoes, the top govern- 
ment official on leather shoe 
matters, says both consumer and re- 
tailer inventories are low, that the 
public thinks shoes are a bargain, 
that people are buying, that seasonal 
style changes offer a rich market for 
shoe manufacturers. As for next year, 
Schnitzer sees business, at least in 
the early part of the year, continuing 
good. 

Question: Mr. Schnitzer, as the top 
man in government on leather and 
shoes for many years, what is your 
impression of shoe inventories to- 
day? Are they low or high? 

Answer: Despite heavier buying 
during 1952, consumers’ closet  in- 
ventories have not yet been fully 
filled. Cautious buying during most 
of 1951 permitted the shoe stocks of 
the average consumer to decline ma- 
terially. Various consumer groups 
had emphasized the fact that apparel 
prices, including footwear. were too 
high. Repetition of this opinion ap- 
parently impressed individual buyers 
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Answer: There appeared to be a 
general consensus that the buying 
habits of the public would necessarily 
bring prices down and they feared to 
make additional purchases at_ pre- 
vailing levels. They tried to operate 
without complete size and style stocks 
and in my opinion this actually re- 
sulted in loss of sales to many of the 
individual retailers. Although some 
of the public did shop until they ac- 
quired the type and style wanted. I 
am of the strong opinion that many 
held off purchases resulting in net 
loss of shoe sales. 

(Continued on Page +4) 


to a considerable degree so that 
clothing and shoe sales did fall off. 

Question: That's the over-all pic- 
ture in the home closet. What about 
shoe stocks at the stores? 

Answer: This decline in trading 
had a very marked effect on retailers, 
both independent and chains. These 
distributors had fairly large inven- 
tories at the beginning of 1951 and 
when sales began to fall off they were 
very reluctant to make any additional 
substantial purchases. 


Question: Why were the retailers 
slow to buy more shoes? 


Monthly Dollar Sales Of Retail Shoe Stores 
1951-52 (in millions of dollars) 
1952 1951 
Large Stores‘'’ All Stores 
$38 $104 $42 
36 


Mar. 126 48 163 67 


All Stores Large Stores 


Jan. $ 97 
Feb, 91 27 90 


67 130 46 
160 58 
June 148 60 159 64 
July 124 45 126 47 
Aug. 129 49 134 49 
Sept. 164 62 162 62 
Oct, 143 53 


Nov. 137 52 
176 76 


Apr. 164 


ec. 
(1) Firms operating 11 or more stores 
Source: U. S. Dept. of Commerce 
Note: It is important to take into consideration in studying the above figures that 1952 retail shoe 
prices were substantially above those of 1951. Tnough 1952 dollar sales for 1952 are lower 
as shown above, unit sales for this year are appreciably higher 


LEATHER and SHOES November 22, 1952 


3 
\ 
i 


INDUSTRIAL 
SEWING MACHINE 


engineered for your particular problem. 
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FASHION FAsrics For SPRING 


Nylon Mesh Soars Ahead— Demand Beyond All Expectations 


UNAWAY leader in fashion fab- 
rics for men’s, women’s and chil- 
dren’s shoes next Spring is nylon 
mesh, Shoe fabrics men, without 
exception, say the demand for this 
material is beyond all expectations. 

Compared to last year, estimates 
are that sales will be from three to 
five times better in volume. 

Reason for this is overwhelming 
consumer acceptance of the fabric. 
When nylon mesh was first intro- 
duced to the shoe trade, there were 
many skeptics. However, it became 
well established in high-priced lines 
with style leaders, then began to 
move down into lower-priced lines. 

Some feel that perhaps this coming 
season will see a peak in nylon mesh 
popularity in the high-priced and 
high-fashion lines, especially wom- 
en’s, after which it will die out. Rea- 
soning behind this is that these lead- 
ers are constantly changing and com- 
ing in with new themes and ideas, 
especially after the volume markets 
pick up their previous ideas. 


No Peak In Sight 

However, this is only a guess, and 
as far as anyone can see at this time, 
there’s no telling when the nylon 
craze will reach a peak. It’s still 
growing—and strongly. 

For Spring, leading colors in wom- 
en’s lines are black and navy in that 
order of importance. Later, white 
and natural, and especially a new off- 
white or eggshell tone, will be strong. 
There are other shades, but these are 
relegated to the role of fringe colors 
in importance, which will represent 
a small percentage of the total vol- 
ume. 

Leading men’s colors are wheat or 
natural tones and navy. Later on 
in the season, a few less orthodox col- 
ors will be introduced, but again 
these hold only fringe importance. 

A new idea in nylon meshes this 
year is a two-toned effect. This fea- 


tures two sharply contrasting colurs 
used together, like black and white, 
brown and white or wheat, and navy 
and white. In this fabric, one color 
yarn is used across the weave, while 
the contrasting color yarn is used in 
the opposite direction, thus producing 
a weave which gives the effect of 
tweed. 

Two-toned meshes are being used 
largely in women’s staple type ox- 
fords. This gives an extra note of 
fashion to these styles worn by older 
women, or by younger women for 
comfort. With the growing impor- 
tance of this market for comfort plus 
fashion in footwear, the two-tone 
nylon meshes offer new vistas to 
imaginative shoe designers. 

Nylon mesh has been extended into 
all categories of shoes. Those manu- 
facturers who have, up to now, done 
nothing about including shoes made 
with this fabric into their lines, are 
doing so this year. And manufac- 
turers who have been using nylon 
mesh are increasing the number of 
such patterns in their lines. 

About 90 percent of the volume 
yardage in nylon mesh is in the pat- 
terned meshes, for dressy staples, and 
in simple mesh patterns for standard 
staples. The other 10 percent is 
seen in patterns which can be con- 
sidered “fancy.” such as lace-types. 

Weaves are somewhat finer this 
season. The outlook for nylon mesh 
is in the patterning of the mesh itself. 
Each season, changes are seen in the 
weave, which is the method employed 
to give the fabric a new, fresh look. 
Chemical qualities of the fabric are 
much improved over previous sea- 
sons. This is a result of greater ex- 
perience and experimentation in the 
use of nylon mesh in the manufacture 
of shoes. Earlier bugaboos have 
been ironed out and, the new fabrics 
have more body strength as well as 
better wearing and manufacturing 
qualities. 
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As a result, more and more shoes 
are being designed and made with 
mesh as an all-over fabric. When 
the material was first introduced to 
the shoe trade. the mesh was used as 
a trim fabric, mostly vamp underlays 
or overlays. 

Another new feature being intro- 
duced is colorful and glittery em- 
broidery patterns on simple mesh 
patterns, creating unusual and dressy 
vamps. This idea fits well into the 
new coronation theme in shoes being 
introduced for next Spring, with its 
feeling of festivity. 

Shoe fabrics men expect the supply 
of nylon mesh to be short. First rea- 
son is the tremendous demand.  Al- 
though there is a more plentiful sup- 
ply of the yarn in the market and 
more being made available this year 
to the shoe fabrics trade, this increase 
in supply over last year does not come 
up to demand, 


Large Investment 

Another factor is the high price 
of the yarn. Purchase of the yarn 
with which to make the mesh fabrics 
represents a very large investment, 
so that even the top fabrics houses 
with large working capital weren't 
able to make the tremendous outlay 
in money necessary to insure an 
unusually large demand being satis- 
fied. And since the demand has 
reached the proportions of being “be- 
yond all expectations,” dealers now 
have their hands full in trying to 
keep up with their orders. 

At the beginning of the selling 
season, prices of nylon mesh were 
a little lower than last year (last 
year’s prices were at least 10 percent 
higher over the previous year), but 
now they are running equal to last 
year. Fabrics dealers feel they will 
be able to continue at these prices. 
With last year’s experience in rising 

(Concluded on Page 66) 
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FABRICS 
a. A. S. Burg’s No, 1004 nylon mesh. 


International Fabric’s “Cleo” ny- 


lon mesh pattern. 


Shain’s nylon mesh banding, one 


inch wide. 


Bay State Fabric’s “Hayride” - 
toyo type cloth in eggshell. 


e. Seamon Steen’s “Playacloth.” 
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"GO-WITH" SHOES 


. Pretty mesh sandal with asymmetric lines in vamp. Attractive mesh 


inserts on sides of quarter. 


. Curvaceous pump in eggshell nylon mesh, trimmed with braid or leather. 


penings in vamp and side of quarter. 
I 1 sid quart 


Smart banded style in new nylon mesh banding, featuring tricky out- 


side shank detailing in leather stripping. 


Pump in eggshell tone toyo cloth. Very chic when trimmed with brown 
leather. 


Fresh outlook to popular Summer beach and play casual with narrow 
fabric or leather strip around back. 
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NEW DEVELOPMENTS 


What industrial science is doing to improve the job 


THERMO-CEMENTING 
AND FOLDING 


Unique feature of this new experi- 
mental Thermo-Cementing and Fold- 
ing machine for flat folding of leather 
or fabric is the use of a thermoplastic 
adhesive in reel form. The cement, 
which sets in 1/2000 of a minute, 
is coiled on a reel and looks like 
thick wire. It is fed to the heating 
and extruding mechanisms of the 


machine only as needed. This elim- 
inates the possibility of adhesive 
breakdown sometimes caused by pro- 
longed heating. 

Combining the operations of ce- 
menting and folding, the new ma- 
chine eliminates the soiling of uppers 
often caused by latex or solvent ce- 
ments. 


Source: United Shoe Machinery 
Corp., Boston, Mass, 


Thermo-Cementing and Folding Machine 


CHLOROPHYLL SHOE FELT 


Chlorophyll-impregnated felt, for 
use where control or minimizing of 
odors is important. The new product 
imparts a clean smell, is non-staining 
and non-toxic. Named “Chloro-Felt,” 
it is designed to be used in shoes and 
slippers. 

The new product has a slight green 
tint which is a neutral shade. From 


a distance of several inches. no scent 
When the treated felt is 
held to the nose, a faint chlorophyll 
odor is detected. Requests for sam- 


is noted, 


ples should be accompanied by a de- 
scription of the proposed use for the 
new material. 

Source: The Felters Co., 210 South 
St.. Boston 11. Mass. 
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SAFE SOLE-CUTTING MACHINE 


Many accidents have occurred in 
dinking machines. The arrangement 
illustrated device comes as a promised 
remedy. It offers an easier way to 
handle the dies, which means greater 
production. 


The idea of it all embraces two 
slide rails, as shown, on which the 
dies may be moved in any desired 
lengthwise position. In fact. a num- 
ber of dies may be placed between 
these rails. 


Another feature of this arrange- 
ment is that provision is made for 
using dies of different sizes, shorter 


and longer, without affecting the 
efficiency of this device. In the illus- 
tration, one may note how the dies 
of shorter size are supported by an 
extension arm on either end, thus 
compensating for the size dis- 
crepancy. 

Apparently it is also possible to 
make a variety of cuts without remov- 
ing the dies. In other words, three 
or more different soles may be cut at 
one stroke of the descending beam 
fitted with several dies by the sup- 
porting rails. 


That each die is provided with a 
handle at both ends is the safety fea- 
ture, assuring of protection to the 
operator's fingers. 


Source: John F. Barrow. Johnson 


City, N. Y.; Pat. No. 2,523,675. 


(Concluded on Page 62) 
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ST. LOUIS, Mo. MOO ~~ as a baby’s skin! In the season’s 


M. B. Avery Co. smartest shades, Mr. Cobbleright’s your dependable 
NEW YORK and PENN. 
source of supply. 


LOS ANGELES, Calif. See his latest development of the tanner’s art — chrome- 


Russ White Co. tanned smooth sides and extremes, in aniline-type 
CINCINNATI, Ohio finishes, all popular shades of reddish browns and 
Carl J. Barnet, Jr. 


wines. Send for free swatches and see for yourself the 
MONTREAL, Canada 


D. Chouinard quality, break and suppleness that make 
Reprecentatices in All the World's Cobble-Smooths look so wonderful in shoes 


. . . Cut so economically. 


N. BREZNER & CO., inc. 


145 South Street, Boston 11, Mass. 


Leading Leather Markets 


“Fashion-Right’”’ Leathers from our Tannery 
Penacook, New Hampshire 


DOLLAR FOR DOLLAR YOU CAN'T BEAT BREZNER LEATHERS FOR QUALITY AND VALUE 
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INDUSTRY FEARFUL OF RECONTROL 


OPS KEEPING WATCH 
ON HIDE PRICE TREND 


Officials Say Retrigger Point 
Flexible 


Rising prices on the hide and skin 
market are sending top price control- 
lers into huddles today about the 
possibility of reviving mandatory 
price controls. 

The retrigger point—80 percent 
of ceiling for significant selections— 
is not here, but we are getting nearer, 
say top officials of the Office of Price 
Stabilization. 

A check with OPS officials, both in 
the shoe branch and at the policy 
level, turns up a few facts, some of 
them already on record. 

First and paramount, if ceilings 
go back on hides and skins, they 
automatically go back on shoes, ac- 
cording to the regulation which sus- 
pended shoe price ceilings a few 
months back. OPS almost certainly 
would put them back on leather, too. 

“We have considered hides, leather 
and shoes as very closely related 
fields, for one affects the other di- 
rectly,” says an OPS official. 

At the same time, the prospect of 
a further rollback in hide and skin 
price ceilings, if the OPS takes any 
action, is not regarded as impossible. 

“While there is no agreed policy,” 
said one OPS official, “some of us are 
certain, in light of present trading, 
that current price ceilings are un- 
realistic. They would seem so on the 
basis of the facts.” 

This official pointed out that while 
the ceiling price on light native cow- 
hides is 31 cents, the retrigger point, 
based on 80 percent of the ceiling, 
is 25 cents. He added that the hide 
has been selling for a year or so at 
below 20 cents. 

“It might be desirable to get things 
on a little better basis,” he added. 

At the same time, the 80 percent 
retrigger point, specified when the 
OPS removed price controls over 
hides and skins, is not sacrosanct, he 
said. 

“We could act fast to put back 
price controls,” he said. “We don’t 
have to wait until prices go to 80 
percent. We still have the right, for 
instance, to slap on controls when 
they get to 75 percent of ceilings. 

“If we thought we had to, we could 
issue a freeze and step right in now.” 


20 


Observers have a hunch that OPS 
will refuse to tamper with hide and 
skin price ceilings in the event actual 
prices do not pass the retrigger 
point. However, if they do pass that 
point, and the OPS steps in, then a 
battle may begin over another roll- 
back in ceilings. 

Significantly, a new climate of 
thinking is moving in, as a result of 
the elections, and there is anticipa- 
tion of the end of price controls on 
the expiration date of next April 30. 

However, the law is still on the 
books. Tighe E. Woods, head of 
OPS, recently told newsmen he in- 
tends to carry on as before. He will 
suspend price controls where war- 
ranted, and put them back whenever 
it seems necessary to him. Already, 
OPS has taken controls off television 
sets and parts, then put them back. 

One factor persuading price con- 
trol officials to go easy on reinstitut- 
ing ceilings for hides and skins is 
this: officials feel certain that if they 
do bring back price controls, ceiling 
prices are likely through natural 
forces to become the actual selling 
prices. 

At the moment, the overall index 
of hide and skin selling prices is at 
59 percent of former ceilings. Trade 
observers do not believe that raw- 
stock prices would rise as much as 
OPS fears but they do agree that 
increases would result. 

Meantime, OPS is keeping the tele- 
phone wires hot, phoning the trade 
in New York, Chicago and Boston for 
latest information on what it con- 
siders a “counter-seasonal” market. 


Hide Groups To Hold Joint 
Meeting 


The National Hide Association will 
hold a joint regional meeting with 
the National Association of Importers 
of Hides and Skins next May 25 at 
the Hotel New Yorker in New York 
City, according to Jack Minnoch, sec- 
retary of the N.H.A. 

A delegation from the Boston Hide 
and Skin Brokers’ Association headed 
by Paul Simons, will also be in at- 
tendance. 

This is the first regional meeting 


of the groups ever to be staged in. 


the east, Minnoch said. Carl Schaifer. 
president of the National Association 
of Importers of Hides and Skins, will 
be the toastmaster and Harry Katzen. 
Sykesville, Pa., the featured speaker. 
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SHOE CHAINS SEE FEW 
PRICE CHANGES AHEAD 


But Profits Situation Will 
Remain Difficult 


Shoe chain store retailers expect 
no significant changes in price struc- 
ture for the spring season, according 
to Frank J. Schell, president of the 
National Association of Shoe Chain 
Stores. 

In a statement made before open- 
ing of the Popular Price Shoe Show 
of America, co-chairman Schell said 
that both shoe manufacturers and re- 
tailers will find their greatest busi- 
ness problems centered about “the 
ability to retain profits out of oper- 
ations.” 

“Retail operating costs have inched 
forward relentlessly and continue to 
do so despite the most intensive ef- 
forts to reduce them,” Schell said. 
“There is hardly a retailer who does 
not need more markup in order to 
get even a moderately fair return for 
his efforts. 

“This problem, to be sure, applies 
similarly to manufacturers who also 
have experienced higher materials 
cost since pricing their lines for the 
current fall season. This looms as a 
potentially serious squeeze situation 
to manufacturers. 

“However, both branches of the 
industry are keenly aware that higher 
markups cannot be obtained for the 
asking, in view of consumer reaction 
and highly competitive conditions,” 
Schell concluded. 

The Association head predicted a 
mood of “tempered optimism” for 
chain store and other retailers of 
popular price shoes in the spring and 
summer of 1953. 

Schell emphasized that gloomy 
forecasts of a “slowdown” through- 
out the entire U. S. economy during 
1953 should not be taken too seri- 
ously by the shoe industry, at least 
through the Easter season. 

He declared that industry condi- 
tions as a whole were quite healthy 
with shoe chains, on a store-for-store 
basis, expecting dollar sales to be 
“at least even” with comparable 1952 
periods and perhaps showing in- 
creases as much as five percent. 


November 22, 1952 


i 
= 

| 
Wd | 


NEW YORK SHOEMEN 
SIGN NEW LABOR PACT 


Cost-Of-Living Increases 
Provided 


Officials of The New York Shoe 
Manufacturers Board of Trade and 
Joint Council 13, United Shoe Work- 
ers of America, CIO, have reached 
agreement on a new labor contract 
for the coming year. 

The new contract, which covers 
some 30 manufacturers making high- 
grade women’s footwear, provides 
cost-of-living wage increases for 
about 5,000 shoe workers. Workers 
are entitled to an increase for each 
two percent increase in the Bureau of 
Labor Statistics cost-of-living index, 

Minimum wages for learners were 
increased from 75 cents to 90 cents 
per hour after four months instead 
of six and workers were given two 
extra days of paid vacation after 
three years, three after four years. 

Terms of the agreement also pro- 
vided for increases up to 10 cents 
per hour for workers earning less 
than $1.25 per hour, provided they 
had been in the shoe industry on or 
before Aug. 1, 1951. 

Terms of the contract were similar 
to those contained in the pact signed 
last week by officials of the union 
and the Quality Shoe Manufacturers 
Industrial Board. The latter, a new 
manufacturers’ group, numbers four 
of the area’s largest footwear manu- 
facturers. 

Terms of the contract were an- 
nounced by Isidore Rosenberg, man- 
ager of Joint Council 13. Rosenberg 
and other union leaders, at one time 
believed supporters of the Commu- 
nist Party, were assailed by the New 
York Daily Worker, daily Red mouth- 
piece. for rejecting the “militant unity 
which characterized the union in 
1948.” 

The shoe union leadership has 
stated that it has rid itself of Com- 
munist influences and is now adher- 
ing to the policies set forth by the 
National CIO. 


McCAULEY RE-ELECTED 


lan, Colonial Tanning Co.; Herbert 
C. Lee, A. S. Beck Co.; Fred N. Phil- 
lips, Jr., Phillips - Premier Corp.; 
Louis H. Salvage, Louis H. Salvage 
Shoe Co.; Treasurer, Abe W. Berko- 
witz, Bourque Shoe Co.; Assistant 
Treasurer, Edwin M. Kassel, Gold 
Seal Rubber Co.; Secretary, Francis 
B. Masterson, Hub Shoe Co. 

Directors, Edwin F. Casey, Dan- 
vers Shoe Co.; Philip Lown, Lown 
Shoe Co.; Frank Rosello, F. Rosello 
Co.; Myer Saxe, Kesslen Shoe Co.; 
Gordon Scott, Sr., Boot and Shoe 
Recorder; William Solar, Compo 
Shoe Machinery Corp.; Sidney 
Spiegel, Bruce Shoe Co. 

Mortimer Weiss, Cooney - Weiss 


Fabrice Corp.: Herbert H. Schiff. 


Shoe Corp. of America; G. Elliot 
Stickney, Holmes Stickney, Inc.: 
Trustee for Permanent Fund. Robert 
Goldstein, Plymouth Shoe Co. 


Labor Board Rules Against 
Union 

The National Labor Relations 
Board dismissed a petition from the 
Boot and Shoe Workers Union, AFL, 
on Nov. 17, involving Town and 
Country Shoes, Ine. 

The union had asked the board to 
certify a unit of all cutting depart- 
ment employes of the company’s 
downtown Sedalia, Mo., plant as an 
appropriate unit for collective bar- 
gaining. The company proposed a 
plantwide unit — involving employes 
of both downtown and uptown plants 

is proper. 

The board ruled: “We find that a 
unit limited to the downtown cutting 
department, as petitioned for, is not 
appropriate, and further, that a unit 
of cutters in the downtown cutting 
department, as alternatively requested 
by the petitioner, is not an appro- 
priate craft unit.” 


SEPTEMBER SHOE OUTPUT 
SHOWS GAIN OF 22 PERCENT 


Production of shoes and slippers 
during Sept. 1952 totaled 44,100,000 
pairs, some five percent below the 
46,552,000 pairs reported in Aug. 
but fully 22 percent above the 36,- 
130,000 pairs produced in Sept. 
1951, the Census Bureau reports. 

Largest individual gain was re- 
corded in youths’ and boys’ shoes 
which amounted to 1,826,000 pairs 
this Sept. or 45 percent above Sept. 
1951 output of 1,258,000 pairs. How- 
ever, an appreciable gain of 25 per- 
cent was indicated for women’s shoes, 
sandals and playshoes which totaled 
19,419,000 pairs this Sept. against 
15,580,000 pairs last Sept. Women’s 
output in Aug. was 21,910,000 pairs, 
11 percent above Sept. 1952. 

Men’s shoes, sandals and playshoes 
amounted to 8,775,000 pairs, down 


two percent from the 8,986,000 pairs 
turned out in Aug. but 10 percent 
above the 7,969,000 pairs produced 
in Sept. 1951. 

Other gains reported over Sept. 
1951 were as follows: misses’, up 31 
percent: children’s, up 35 percent: 
infants’, up 23 percent; babies’, up 
26 percent; athletic, up 40 percent: 
and slippers for housewear, up 21 
percent. The category “other foot- 
wear” was the only one to show a 
decline from Sept. 1951, reporting a 
loss of 19 percent. 

Footwear shipments in Sept. 1952 
totaled 46 million pairs, valued at 
$167 million, an average value per 
pair shipped of $3.65. In Aug., aver- 
age value per pair shipped was $3.66 
while in Sept. 1951 it was $4.05. 
Following are comparative produe- 
tion figures: 


SHOE PRODUCTION ANALYZED 


Production 
(thousands of pairs) 


Kind of footwear 


Percent change 
September 1952 
compared with— 


September August September 


BY 210 ASSOCIATES 1952 1952 1951 1952 1951 


September August 


Joseph T. McCauley of Allied Kid Shoes and slippers, total 44,100 46,552 36,130 —s$ +22 
Co. was re-elected president of The Shoes, sandals, and playshoes 37,842 40,703 30,844 —7 +23 
210 Associates, national industry Men’s 8,775 8,986 7,969 +10 
philanthropic group. at the 13th an- —e boys’ 1,826 1,949 1,258 pai ee 
nual meeting held Wednesday eve- 2766 "21097 131 
ning. Nov. 19 at the Boston Club, Children’s 2'300 2'369 1703 435 
Boston, Infants’ 1,661 1,625 1,349 + 2 +23 

Babies’ 1,121 1,098 888 + 2 +26 

presidents, Albert D. Aronson, Slippers for housewear 5,638 5,249 4,660 +7 +21 
American Girl Shoe Co.: Kivie Kap- Other footwear 356 366 437 —- 3 —§9 
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PENNSYLVANIA GROUP 
HOLDS ANNUAL BANQUET 


John Hungler of the Armour 
Leather Co., Harrisburg, Pa.. was 
unanimously elected president of the 
Central Pennsylvania Shoe & Leather 
Association on Wednesday, Novem- 
ber 12, at a meeting of the board of 
directors of the group held at the 
Penn-Harris Hotel in Harrisburg, 
Pa., preceding the 15th annual ban- 
quet of the group. He succeeds L. H 
Spahr, of Willits Shoe Co., Halifax, 
Pa. 


Approximately 225 members of the 
group and their guests attended the 
annual banquet at which Spahr, the 
retiring president, also introduced 
the other officers elected by the board. 
They are: 

D. J. Kreider, of W. L. Kreider’s 
Sons Mfg. Company, Palmyra, Pa., 
first vice president; O. Eugene Del- 
linger, Dellinger Sales Co., Reading, 
Pa., second vice president, and Paul 
Good, of the Eby Shoe Co., Ephrata, 
secretary-treasurer. 

Dr. Byron K. Horne, president of 
the Linden Junior College and School 


VEGETABLE CALF 
“It's Timber-Tanned" 


Morwe 


en LEATHER (0. 


ELSTON AVENUE © CHICAGO, 14 


Tanners of 


SHELL CORDOVAN | 
BUTTS 


SIDE LEATHERS 


"Glengarry" and Corrected Grains 
“Chromexcel” Retan and Waterproof 
Athletic Goods Leathers 


Pleuer Now Presents 


“FOAMETTE” 


The newest innovation in cushioned-type socklinings. 

A coated, integrated foam fabric — finished and 
grained—to replace the old socklining materials. 
“BOAMETTE" affords you a 2-in-| advantage—a single material—featuring socklining 
and foam—incorporating all the desired advantages of both—and ready for cutting. 


“BOAMETTE" is colored throughout and available in all standard socklining colors— 
adaptable to all type of shoe constructions. 


“FOAMETTE" and other “ANDAL" Foam Socklining products have been 
dopted by leading casual manufacturers. Send for your samples. 


PLEVER BACKING corporation 


38-49 Ninth Street, Long Island City, N. Y. 
Stillwell 4-0400 
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for Girls, guest speaker at the ban- 
quet, spoke on the subject, “Every- 
body’s Business.” 

Among guests introduced at the 
banquet were Harold Quimby, secre- 
tary of the National Shoe Manufac- 
turers’ Association; W. W. Stephen- 
son, executive vice president of the 
national organization, and Irving 
Glass, executive vice president of the 
Tanners’ Council. 

In recognition for his services dur- 
ing his tenure of office, John M. 
Miller, of the Hagerstown (Md.) 
Shoe Co.. who preceded Spahr as 
president of the association, was pre- 
sented with a gift by the organiza- 
tion. The presentation was made by 
Willis Altenderfer, manufacturers’ 
agent, Hagerstown, Md. 

Harry Snayberger, of the Walkin 
Shoe Company. Schuylkill Haven, 
Pa., served in his usual role as seng 
leader during the dinner. A program 
of entertainment was also presented. 

Serving as directors for one-year 
terms are: 

Mr. Hungler. Mr. Kreider. Del- 
linger, A. C. Mudge, the Hanover 
(Pa.) Shoe Co.; H. W. Mason, Miller- 
Hess & Co., Akron, Pa., and Clyde E. 
Berberich, Jr., Gerberich-Payne Shoe 
Co.. Mt. Joy, Pa. 

Directors for two-year terms are: 
Miller, Altenderfer. Carl Bachman, 
Waynesboro ( Pa.) Shoe Co.; S. Milo 
Herr, Eby Shoe Co., Ephrata, Pa.: 
Richard W. Livingston, E. C. Living- 
ston, Inc., New Oxford, Pa., and J. S. 
Zulich, J. 5. Zulich & Co., Orwigs- 
burg, Pa. 

Directors for three-year terms are: 
Snayberger, Stanley Brown, F. 
Brown Shoe Co., Allentown; F. X. 
Staub. Cannon Shoe Co., New Ox- 
ford, Pa.; Thomas Reider, Reider 
Shoe Co., Schuylkill Haven, Pa.; 
Norman Badorf, Badorf Shoe Co., 
Lititz, Pa., and Robert Devine, manu- 
facturers’ agent, Harrisburg, Pa. 


SAFETY SHOES TO HYDE 


The Armed Services Textile and 
Apparel Procurement Agency of New 
York has announced award of 18,- 
996 pairs of russet safety toe shoes, 
oil resistant sole, mildew resistant 
to A. R. Hyde & Sons Co. of Cam- 
bridge, Mass. 

The award, given under TAP-30- 
352-53-5. was made as follows: Item 
1, 17.964 pairs at $6.28 to $4.65 per 
pair; Item 2, 1,032 pairs at $6.68 to 
$7.25 per pair. Total dollar value is 
$123.839.04. Procurement is for the 
Army. 
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WORK SHOE FIEED 


Hundreds of Thousands of © 
high-grade Work Shoes come from — 
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These manufacturers know that Stormwelt is of 
particular value in this heavy-duty type of shoe. 
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LEATHER INDUSTRY HAS 
BIGGEST PROFITS GAIN 


Second Quarter Figures Up 
117 Percent 


the report, 14 showed increases and 
nine showed decreases after taxes. 
The largest decline, 43 percent, was 
reported by the iron and steel indus- 
try. Profits after taxes in the second 
quarter were about the same as in the 
preceding quarter. 


® Audrey Gill has been appointed 
director of advertising for the I. Miller 
and Millerkins divisions of I. Miller & 
Sons, Inc., Long Island City women’s 
shoe manufacturer. She was formerly 
fashion coordinator for the Carlisle 
Shoe Co. division. 


Profits of the leather and leather 
products, including shoes, industry 
from the first to second quarter of 
1952 showed the largest increase for 
any single industry in the U, S. 

A joint report issued Nov. 17 by 
the Federal Trade Commission and 
the Securities and Exchange Commis- 
sion stated the industry as a whole 
reported profits before taxes totaling 
$28 million in the second quarter 
1952. This was $8 million above the 
$20 reported in the first quarter or 
an increase of 40 percent. 

Profits after taxes in the second 
quarter amounted to $13, fully $7 
million or 117 percent above the $6 
million reported for the first quarter. 

Second largest profit increase 
(after taxes)——an increase of 89 per- 
cent—was reported by the apparel 
and finished textiles industry. 

For the nation at large, profits be- 
fore income and excess profits taxes 
were five percent lower than in the 
first quarter. Of the 23 different 
manufacturing industries classified in 


HEAD PENNSYLVANIA GROUP 


Newly-elected officers of the Central Pennsylvania Shoe & Leather Asso- 
ciation are shown above. Lejt to right, O. Eugene Dellinger of Dellinger Sales 
Co., Reading, Pa., second vice president; D. H. Kreider, W. L. Krieder’s Sons 
Mfg. Co., Palmyra, Pa., first vice president; L. H. Spahr, Willits Shoe Co., 
Halifax, Pa., retiring president; John Hungler, Armour Leather Co., Harris- 
burg office, president; and Paul Good, Eby Shoe Co., Ephrata, Pa., secretary- 
treasurer. 


Announcing... The New Boston 
HOT-MELT SPOTTING MACHINE 


ESIGNED exclusively for the application of 
the new hot-melt spotting cements—for 
attaching wood, steel or fibre shanks to inner 
soles; for spotting heel tucks; for spotting 
cork platforms to wedge shoes; for attaching 
heel pads. 
Fast, safe, clean and economical, this new 
machine has these features: 
Motor does not start until the melt is at 
workable temperature. 


Bearings are all inside and are self-lubricated. 


Sensitive thermostatic control holds the melt 
at correct operating heat level. 

Aluminum fins deliver heat rapidly and uni- 
formly to the body of the melt. 


Columbus, Ohio Chicago, Ill. 
Milwaukee, Wis. 


Call our representatives for details. 


Woodridge, N. J. 
Los Angeles, Sal. 


Kitchener, Ont. 
St. Louis, Mo. 


Whitman, Mass. 
Cincinnati, Ohio 


Dallas, Texas 
Johnson City, N. Y. 
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NEW YORK FOREMEN 
NOMINATE OFFICERS 


Election For 1953 Set For 
December 5th 


The New York Superintendents’ 
and Foremen’s Association opened 
the first of its two nominating ses- 
sions for officers for the 1953. busi- 
ness year at its regular meeting on 
Friday, Nov. 14. 

Nominated for president was 
Charles Dinolfo with Harry Levy, 
Irving Bederson, Jules Schneider, Al 
Sorace, Sam Gruber and Abe Gore- 
lick competing for the three vice 
presidential posts. 

Joseph Welsh was sominated for 
re-election as recording secretary, 
Dave Levison for financial secretary 
and Joseph Goldsmith for treasurer. 
Max Rappaport and Lou Hyman were 
named as candidates for the newly- 
created post of assistant treasurer 
and Eddie Schwartz for Sergeant-at- 
arms. 

Three members of the board of 
directors—Anthony Ruggiero, Paul 
Stewart and Guy Barile—were re- 
nominated for three-year terms each. 
Others nominated for the board were 
Jack Feldstein, Abe Gorelick, Ruby 
Levinson, Jules Schneider, Sid Beck- 
erman, Al Sorace and Louis Pisano. 


Nominations were subject to ad- 
ditions or withdrawals and the Nov. 
21 meeting with elections scheduled 
for Dee. 5. 

At a business session prior to the 
nominations, members voted to abol- 
ish political campaign oratory on 
election night. 


® Bolton Leathers Ltd. of England 
has announced six new leather colors 
for the forthcoming Coronation. The 
leathers are named after the six royal 
British castles: Windsor, Buckingham, 
Balmoral, Sandringham, Holyrood and 
Glamis. 


FOUR FOR FOUR 


The four Edison brothers of Edison Brothers Stores, Inc., St. Louis, present 
a plaque to the four Shapiro brothers, Auburn, Me., shoe manufacturers, dur- 
ing a dinner given by Edison Brothers’ officials for the Shapiro brothers on 
Nov. 1. Left to right, Saul Shapiro, Sam Edison, Irving Edison, Harry Edison, 
George Shapiro, Simon Edison, Arthur Shapiro and Louis Shapiro. For 20 
years, the Shapiro organization has devoted its entire shoe production plant 
to supplying Edison Brothers Stores, Inc., the nation’s largest retailers of 
women’s shoes. During that period, the two firms have never signed or needed 


a contract, written or oral. 


MONEY IS MOTIVE POWER 


A business cramped for working capital is like a plant starved 
for machinery. Overload these productive resources ... and the 
penalty is strain, stalling and breakdowns. 


The liquid assets it takes today to drive a business at top speed 

fm usually mean more investment or else getting more work out of 

ae every dollar in productive assets. 

m= Crompton Factoring helps to solve this problem by converting 
receivables into cash — the business-like way to anticipate in- 

creasing needs in working capital. Because it is geared to sales, this flow of cash 
into the bank balance is automatic. 


It unleashes productive potentials that have been dragging their feet. It takes 
the brakes off capital turnover. Result: you can handle a lot more business. 


Getting ahead with Crompton Factoring is good business. If your problem is 
financing sound growth, we suggest you talk to us about it. 


Fan 


CROMPTON-RICHMOND INC. 


1071 Avenue of the Americas, New York 18, N. Y. 
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General Shoe Corporation's 
“Valentines” sparkle their way 
into the affection of today's smart 
women. Like so many fine shoes, they are 


fashioned of Colonial Tanning’s rich, lustrous patent. 


Colonial Tanning Company, Inc. @ Boston 11, Massachusetts 
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LEATHER UNION SEEKS 
NEW PENSION PLAN 


Cost To Tanners May Reach 
$5 Million 


A new pension plan for the na- 
tion’s 50,000 unionized leather work- 
ers will soon be sought by Inter- 
national Fur and Leather Workers 
Union, largest tannery union. 

Details of the plan were announced 
Nov. 16 at a meeting of the union 
in Milwaukee. 

First to report was Abe Feinglass. 
the union’s mid-west director, who 
told 100 delegates that the nation’s 
tanners will be asked to contribute 
one-half cent per square foot of 
leather they tan. Based on an annual 
volume of approximately one billion 
square feet of leather produced over 
the country, Feinglass estimated that 
the pension plan would cost tanners 
about $5 million each year. 

Both Feinglass and Ben Gold. 
IFLWU president, said cost to the 
Wisconsin tanning industry, which 
produces some 100 million square 
feet of leather each year, would reach 
about one-half million dollars anna- 
ally. The union claims about 3,300 
worker-members in the state. 

Gold reported that IFLWU’s total 
membership is 100,000, of which half 
are in the fur industry. The pension 
plan would thus affect 50,000 leather 
workers in the nation’s tanning cen- 
ters, 

Tanners questioned by LEATHER 
AND SHOES said the union plan ap- 
parently marks a new attempt lo 
bring about industry-wide bargaining 
in the leather industry. 

Feinglass also hit at the “false pros- 
perity” in the U. S. created by “the 
60, 70 or 80 billion dollars being 
poured into our arms program.” 

The union director reported that 
IFLWU was engaged in a major pro- 
gram to bring about “unity” between 
white and Negro workers in the 
leather industry. He said that 
IFLWU had been active in organiz- 
ing the new Negro Labor Council, 
already denounced by various unions 
as Communist-inspired. 

The union, formerly a member of 
the national CIO, left the latter’s 
ranks while facing expulsion on 
charges of Communist activity. 


NEW PACKER PACT 


Swift & Co. and the AFL Amal- 
gamated Meat Cutters and Butcher 
Workmen of No. America reached 
an agreement on a new contract cov- 
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ering 5,000 workers in 12 Swift 
plants. The new pact grants most 
workers time-and-a-half pay for Sat- 
urday work, effective Jan. Sth, a gen- 
eral wage increase of 4c an hour and 
an additional increase of 4c an hour 
for women; an extra 3c an hour 
for Swift employes at Nashville, Lake 
Charles, La., Ocala, Fla., and Mont- 
gomery, Ala.. and a 25% increase 
in incentive earnings for about 80% 
of the workers. 

The contract is to terminate Aug. 
11, 1954, and provides for reopening 
on wages in February and August 
next year and Feb. 1954. 


Later, a general 4c wage boost also 
was granted to 8,000 or more Swift 
& Co., employes in a new contract 
signed by the company and the inde- 
pendent National Brotherhood of 
Packinghouse Workers. The contract 
will run for two years, expiring Aug. 
1, 1954 with reopeners every 6 mos. 

Workers in plants in IIL, Tex., 
Mo., Kans., and Pa.. are covered 
by the contract. 

Negotiations are continuing be- 
tween Swift and the ClO United 
Packinghouse Workers union cover- 
ing over 20,000 workers who are still 
working under the old contract. 


ma MARRY LEVY 
232 129% S 
Belle Herter, New York Lows, 


Your cust will appreciate the 
instant comfort of Golden Cork Platforms. 
Extra flexible — extra resilient — eases 
brecking in, removes foot strain and pro- 
motes natural foot action, Forms a firm 
foundation for the feet because of stronger 
int cell 


PROCESSORS OF 


Manufacturers of All Types of Felt, Fibre and Rubber Products 
SALES REPRESENTATIVES 


C_HENLEY COMPANY HORACE BEAVEN 
1602 Locust Street Mer! Bonk Building 
Tennenee 
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BUYING MOOD RULES 
PARKER HOUSE SHOW 


Retailers Order More And 


Earlier 


Sales activity at the Parker House 
Shoe Show, held Nov. 16-19 at the 
Parker House in Boston, was charac- 
terized as “the best in years” by the 
majority of manufacturers’ repre- 
sentatives exhibiting their spring and 
summer 1953 lines. 

Buying was well distributed among 
practically all lines with men’s, wom- 


en’s and children’s shoes coming in 
for their share of attention. 

An indication of activity at the 
show was the announced registration 
figure of 920 buyers, about 500 more 
than registered for the event last 
year. Most buyers represented de- 
partment stores and larger inde- 
pendent retailers in New England 
handling medium to higher-priced 
shoe lines. 

Exhibitors, hard-pressed to find 
time for all interested buyers, were 
agreed that retailers were buying 
earlier and in much greater volume 


YOU CAN ALWAYS RELY 
ON THESE” 


of Character 


Sulphonated Neatsfoot Oils 


Sulphonated Sperm Oils 


Also 


Cold Test Neatsfoot Oils, all grades 
Split Oils + Fat Liquors * Tannery Specialties 


Makers of Polysans* non-ionic fatty oils 


CONSHOHOCKEN, PA. 
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than last year. Reason for this, they 
said, was so many retailers got caught 
short last spring, either by ordering 
below needs or too late to receive 
deliveries in time. 

This year, retailers are apparently 
taking no chances. With one of the 
busiest springs and Easters in years 
anticipated, retailers are showing a 
healthy buying mood, covering all 
estimated needs and more. 

Exhibitors reported little fear ex- 
pressed by their customers on the 
possibility of later price increases at 
the factory level. However, manufac- 
turers, beset by rising leather prices 
and almost certain of increases in 
labor costs by early next year, felt 
there would be some “slight”  in- 
creases in their prices shortly. Both 
manufacturers and retailers said the 
Parker House Show had been timed 
“exactly right” to fit trade needs this 
year. 

No difficulties in meeting delivery 
dates were seen although manufac- 
turers foresaw several “extremely 
busy” months ahead. Orders, they 
said, were coming in at the best 
rate in several years. This applied 
even to the normally slower-moving 
men’s lines with many retailers plan- 
ning active spring promotions on 
these lines, 


Russians Spotting Yanks By 
Shoes 


An American traveling in Russia 
is recognized at once by his shoes, 
according to an American just re- 
turned from the Soviet. 

Frank Rounds, Jr., back after 18 
months with the American Embassy, 
disclosed this in an interview in the 
current issue of U. S. News and 
World Report. 

How can they tell you are an 
American? he was asked. 

“They can tell primarily by your 
shoes,” said Rounds. “That’s the 
sure test. If you walk down a Mos- 
cow street, it is just fantastic the way 
you see people coming toward you 
drop their eyes automatically to your 
shoes.” 

Is this because their shoes are 
poor? he was asked. 

“No,” replied Rounds. “There is 
a difference and they can spot it im- 
mediately. I couldn’t. Their shoes 
looked all right to me, but they knew. 

“They would first see your suit, | 
guess, and then, to check, their eyes 
would go right down to your shoes. 
I have tested this reaction many 
times.” 
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R. J. POTVIN OPENS 
NEW MEDICAL SERVICE 


Will Handle Pediatricians’ 
Inquiries 
A new Medical Research Depart- 
ment to handle inquiries from pedia- 
tricians and other physicians has 
been formed by R. J. Potvin Shoe 
Co., Brockton, Mass., manufacturer 
of Buntees Hand-Lasted Moccasins. 
Dorothy Frances Potvin, R.N., a 


held Nov. 13 at the Hawthorne Hotel 
in Salem. 


Other officers elected for the 1952- 
1953 year were George S. Hebb, 
Creese & Cook Co., Danvers, vice 
president; Michael F. Flynn, John 
Flynn & Sons, Salem, treasurer; and 
Bertram W. Creese, re-elected secre- 
tary. 

Named to the executive committee 
were Carl Barnet of J. S. Barnet & 


Sons, Lynn; Felix Carr, Carr Leather 
Co., Peabody; William A. Duffy, 
William A. Duffy & Son, Peabody; 
Roger K. Eastman, Winslow Bros. & 
Smith Co., Woburn; Coleman Fla- 
herty, Beggs & Cobb, Inc., Winches- 
ter; A. Joseph Jones, Witch City 
Tanning Co., Salem; Max Korn, 
Korn Leather Co., Peabody; George 
Robbins, Verza Tanning Co., Pea- 
body; and Edward M. Winslow, 
Benz Kid Co., Lynn. 


What Nooker Sodium Sulthvdrate 


does for the Leather you make... 


SOLE LEATHER—With Hooker Sodium Sulfhydrate, 
you can increase sulfide strength of the unhairing solution 
just as desired, and still keep alkalinity low. This means 
easy unhairing in limited time. Hides are ready when 
desired—without loss of hide substance from long im- 
mersion. Results: a minimum of swelling . . . greater yield 
of tight, solid, smooth-grained leather . . . a significant 
saving of time and extra operations in the beam-house. 


CALFSKINS AND HORSEHIDES—The tender grain 
of these skins is protected by Hooker Sodium Sulfhydrate 
from excessive swelling and plumping caused by high 
alkalinity. With Sodium Sulfhydrate, a minimum of 
swelling takes place, resulting in a better yield of fine, 
smooth leather. 


graduate nurse with extensive experi- 
ence in pediatrics, heads the depart- 
ment, which will include extensive 
research material dealing with chil- 
dren’s foot problems, the correct de- 
sign of children’s shoes and related 
subjects. All material in the files 
will be available not only to doctors 
but to shoe retailers interested in 
children’s foot health. 

Both Mrs. Potvin and her husband 
have long had the dream of design- 
ing the “perfect” shoe for young, 
growing, healthy feet. Working to- 
gether, they designed the original 
Buntees Hand-Lasted Moccasins six 
years ago and have since added many 
new styles and sizes to their line. 
All are designed like genuine Indian 
moccasins, a type of construction they 
believe provides the ideal firm yet 
gentle support, while allowing a 
child’s foot all the freedom of bare- 
foot action. 

“Our new Medical Research De- 
partment,” says Mr. Potvin, “is a 
development made necessary by the 
number of letiers we have received 
from doctors all over the country 
commenting favorably on the design 
of Buntees Hand-Lasted Moccasins.” 


SHOTWELL HEADS BAY 
STATE TANNERS AGAIN 
E. Carle Shotwell of Helburn 
Thompson Co., Salem, was re-elected 
president of the Massachusetts 
Leather Manufacturers’ Association 
at the group’s annual dinner-meeting, 


GOATSKINS— Destructive bacterial action is held to 
a minimum, because Hooker Sodium Sulfhydrate in- 
creases the solubility of the lime and permits more con- 
stant pH value than with Sodium Sulfide. Sulfide content 
can be built up, with low alkalinity. Alkalinity can be in- 
creased or held as desired, without affecting sulfidity. 
Result: Greatly simplified control of quality, even with 
skins that vary widely in sensitivity. 


When dissolved in lime, Hooker Sodium Sulfhydrate 
forms only half as much caustic soda as the same quantity 
of Sodium Sulfide forms. This gives you precision control 
of unhairing solutions—and many other advantages. 
Write today for a copy of Hooker Bulletin 500, “Sodium 
Sulfhydrate for the Leather Industry,” which suggests 
unhairing procedures for various leathers. 


HOOKER 
ELECTROCHEMICAL 
COMPANY 


| UNION ST., NIAGARA FALLS, N. Y. 
NEW YORK,N.Y. « WILMINGTON, CALIF. 
CHICAGO, ILL. »« TACOMA, WASH. 


HOOKER 
CHEMICALS 


SODIUM SULFIDE ® 
CAUSTIC SODA * MURIATIC ACID * PARADICHLOROBENZENE 


CHLORINE * SODIUM TETRASULFIDE * 


10-1398 
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® Charles T. Calderazzo, purchas- 
ing and production control executive 
of Jaycee Footwear, Hempstead, L. L., 
has been officially installed as a mem- 
ber of the New York Superintendents’ 
and Foremen’s Association. 


® Faith Shipway, European stylist 
for Carlisle Shoe Co., made her first 
American trip to attend the National 
Shoe Fair in Chicago. 

© Shoe designer Stanley Salin has 
joined the staff of Comfort Sandal 
Mfg. Co. in Long Island City. Salin 
was formerly with La Marquise Foot- 
wear, Inc. 


® Romm Shu Co. has named Harry 
Greenspan as production superintend- 
ent. The firm makes high-grade Cali- 
fornia process footwear. 


® Rocco Schiavonne is now with 
Oomphies, Inc. He’s well known in 
the New York area as a style pattern 
executive, 


® Charles F. Johnson, Jr., president 
of Endicott-Johnson Corp., has been 
reappointed by Gov. Dewey of New 
York as a member of the New York 
State Commission for the Physically 
Handicapped. 


© George Victor has left the New 
York hide firm of Victor Bros. and 
joined H. Renier & Co. in Peabody, 
Mass, 

Benjamin Neufeld has joined 
Stepping Stone Shoe Co. of Williams- 
port, Pa., children’s shoe manufac- 
turer, as fitting room foreman. 


@ M. J. Frusco has joined Triple 
Novelty Footwear Corp. of Maspeth, 
L. L., as plant superintendent. 


© Packing room foreman George 
Schwartz has joined Allegro Shoc 
Corp. of Little Falls, N. Y. He was 


formerly with Leisure Shoe Co., a 


branch of Cosmos Footwear Corp. 


@ |. Miller & Sons, Inc., has named 
William Mortimer model cutter. 
Mortimer is one of New York’s best 
known pattern executives. 


® Huntley N. Spaulding, president 
of Spaulding Fibre Co., New Hamp- 
shire maker of shoe counters, has been 
reappointed trustee of the Golden Rule 
Farm Homes Association. The organ- 
ization operates Golden Rule Farm, a 
“Boys Town” in Tilton, N. H. 


® Frank P. Hyde has taken over 
duties as general superintendent of the 
Beverly plant of United Shoe Machin- 
ery Corp., according to Wilson 
Palmer, whom he succeeds. Palmer 
continues as vice president in charge 
of manufacturing after having served 
as general superintendent since 1937. 
Hyde is succeeded as assistant general 
superintendent and superintendent of 
manufacturing by Roger M. Silsby, 
after 15 years at the post. 


® Vincent A. Catozella has been 
elected chairman of O'Sullivan Rub- 
ber Co. He succeeds R. J. Funkouser. 
Paul Terretta, executive vice presi- 
dent, has been elected treasurer, suc- 
ceeding P. L. Hockman, who has 
resigned. 


® Mary H. Ellison, former editor 
of Shoe Service Magazine and one-time 
staff member of The Nation and The 
New York Times, has been appointed 
director of Magazine Services for the 
Girl Scouts of America. 


© Owen H. Dickerson is newly- 
elected president of Walker T. Dick- 
erson Co., Columbus, O., manufac- 
turer of women’s shoes. He replaces 
the late Walker T. Dickerson, who 
founded the firm. 


® Ben Ruskin, veteran Haverhill, 
Mass., shcemaking executive, 
joined Allen Shoe Co. as superintend- 
ent. He was formerly associated with 
Myrna Shoe Co. of Manchester, N. H., 
and Herbert Holtz Shoe of Haverhill. 


Slain USMC Official 


O. Stanley Porter, Director of Re- 
search of United Last Co., shot and 
killed, along with his wife, two weeks 
ago by an armed intruder who broke 
into his home in Reading, Mass. 
Police have still not uncovered his 
slayer, believed to be responsible for 
a series of housebreaks in the Read- 
ing area. Funeral services for Mr. 
and Mrs. Porter were held Saturday, 
Nov. 15 at the First Congregational 
Church in Shrewsbury, Mass., where 
the couple lived for many years. 


VERZA TANNING CO. 


WHITE BUCK AND WHITE SUEDE SPLITS 
VERZA CHROME CALFSKINS 


Full Grain and Corrected Grain — Black and Seasonal Colors 
CHROME SIDES AND KIPS — BLACK AND COLORS 


Boston Office: Tannery and Headquarters 
D. W. Poore Leather Co. 


91 South Street 


107 Foster Street 
Peabody, Mass. 


LEATHER and SHOES November 22, 1952 


| 
| 


LEATHER MARKETS STRONG AND 


ACTIVE BUT PRESSURE MOUNTS . 


Rising Prices Worry Both Tanners and Buyers But 
Sales Continue 


New York Markets 

Upper Leather: Most tanners ad- 
mit that sales of leather recently have 
heen quite large but also that they 
are having trouble with the new price 
lists. Most lists are up 2-3c on sides 
with chrome tanned elk about 44-42c 
and down and combination tanned 
about 48-50e and down, for large 
spread 41% ounce leather. 

Tanners had to advance leather as 
they were behind the recent hide ad- 
vances since the lows of last spring. 
One of the main worries in the trade 
is the fact shoe manufacturers prom- 
ised at the various shoe shows that 
they would not advance prices for at 
least the balance of this year. Now 
that tanners have had to pay more 
for hides in order to keep up with 
the demand for leather and _ raise 
leather prices, they are thinking of 
the effect these rises will have on shoe 
prices. 

Then, too, kip and calf prices are 
coming close to ceiling levels and 
there has been talk that they are dan- 
gerously close to the retrigger point. 
All of this is worrying tanners at this 
time and there is little doubt the sit- 
uation is fraught with danger. 

Calfskins: This market is very 
firm and well sold up due to a good 
steady movement of women’s weight 


calf. Prices on suedes are now mostly 
95c and down and 90¢ and down on 
smooth calf. Calf is almost entirely 
used by the better class shoe manu- 
facturers as prices are too high for 
the more lower priced lines. 

Sole Leather: Heavy bends still 
the best movers among sole leather 
bends and tanners have advanced 
prices to around 60c on 9/10 iron 
and 55-56c and more like 58¢ on 10 
iron and up bends. There is plenty 
of price resistance but some business 
has been done at these levels though 
others claim they are moving at 54c 
for 10 iron and up and 56-58 for 
9/10 iron bends. 

Good steer bellies selling at 26c 
and few are available at 25c¢ which 
was the going level last week for most 
productions. However, some tanners 
have not sold under 26c for some 
weeks now, according to reports. 
Double shoulders continue to do well 
and prices now are 50c to 55c as to 
weight. Most of the sole leather 
market has improved and there is a 
good demand. throughout even on 
heads and shanks, etc. 


Sole Wanted 
Sole leather tanners in® Boston 
report an active week at steady to 
strong prices. Continued strength of 
hide market has enabled tanners to 


Prices and Trends of Leather 


KIND OF LEATHER THIS 
WEEK 


CALF (Men’s HM) 

CALF (Women’s) 

CALF SUEDE 

KID (Black Glazed) 

BID SUEDE 
PATENT (Extreme) ....... 
SHEEP (Russet Linings) 
KIPS (Combination) 
EXTREMES (Combination) 
WORK ELK (Corrected) 
SOLE (Light Bends) 
BELLIES 

SHOULDERS (Dble. Rgh.) .. 
SPLITS (Lt. Suede) ae 
SPLITS (Finished Linings) .. 
SPLITS (Gussets) 
WELTING x ........ 
LIGHT NATIVE COWS 


MONTH 
AGO 


85-1.00 -75-1.05 

85-90 65-1.00 

80-1.00 80-1.00 

75-90 70-1.05 

80-92 70-95 

54-58 55-80 

17-28 16-30 

50-58 50-55 

47-50 45-50 natin 
36-42 50-60 68-73 
67-70 82-85 1.02-1.08 
23-25 30-32 64-68 
50-53 65-73 93-1.02 
34-38 36-41 40-45 
21-23 20-25 26-30 
16-18 21-26 


124% 13% 


171-18 2342-242 41 


All prices quoted are the range on best selection of standard tannages using quality 


rawstock. 


MOCCASIN 
COWHIDE 


at its colorful best 


Fashionably Soft for comfort. Most 
Adaptable to laced moccasins 
and casuals . . . finest full grain 
you've ever seen! 

SHOE SPLITS: Grain finished for 
mellow chrome uppers . . . Retan 
for soles... 


GLOVE SPLITS: Complete price 
range .. .Quality always uni- 
formly high. 


Write for swatches today! 


LOS ANGELES 
TANNING CO. 


4101 Whiteside Street 
Los Angeles 63, California 
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SUEDE LININGS 
SOLE & GUSSET 


GLOVE LEATHERS 
HORSEHIDES 
COWHIDES 
SHANKS 
BELLIES 
DEERSKINS 
MOCCASIN COWHIDE 


Cac 
| 
A.L.GEBHARDT CO. 


416 N. WATER ST. MILWAUKEE 1. WIS 
PHONE DALY 8 6919 
GEBHARD. VOGEL TANNING CO. 
706 W OREGON ST. MILWAUKEE 
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80-96 
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hold firm on their lists. Some have 
advanced prices and report some sales 
at the new prices. For most part, 
market strength doesn’t appear to 
have scared off customers but tan- 
ners are wary of what lies ahead, 
proceed cautiously. 

Average price increases are 2c. 
For example, 10 iron and up bends 


now bring 55-56c. Some tanners even 


list these at 58c although no sales 
reported here. Bends 9/10 iron now 
listed at 58-60c with good activity 
reported. Similarly, medium bends 
perk along at 65-67c, although diffi- 
culty at higher levels. Lights firm at 


Sole Offal Moving 

General upward trend of other 
leather markets has natural effect 
upon Boston sole leather offal tan- 
ners. On the average, sales are better 
than several weeks ago and prices 
average about 2c above former levels. 
Tanners report a good deal of price 
resistance but find shoe manufac- 
turers need the leather, will buy 
when convinced they have best buy. 

Bellies now moving at 26c: as 
usual among most active selections. 
Single shoulders grow more active: 
lights with heads on a 37-40c. 


Heavies a static item. Heads sell in 


— 


15-17¢ range; one tanner asks 19c. 
but no sales reported. Fore shanks 
around 15-17c; hinds slow at 18-20c. 


Calf Strong 

Calf leather tanners in Boston still 
find good demand despite recent price 
advances. The new prices 
forced many of lower and medium 
shoe manufacturers out of calf leather 
market but higher grade manufac- 
turers, caught short on leather stocks 
in face of active shoe orders, must 
have leather, buy at higher prices. 

Lightweight calf still in best 
demand, brings 93-95c and down 
for best grades. Below this, 90c is 
popular grade. Volume buying at 
75e and down. Men’s weights pegged 
at $1.03-$1.05 for top grades; vol- 
ume at 80-90c. Suede does best at 
80-90c; top grades at $1.05 and 
down. 


Sides Very Active 

Side leather market bears full 
brunt of buying spree by shoe man- 
ufacturers. Latter apparently must 
have leather to meet new orders, have 
little choice but to buy leather at new 
prices. Some tanners well sold-up, 
try to discourage new orders; others 
have trouble meeting demand. 

Good grade chrome-corrected kip 


— 
guarantee of 
complete 


at: Mercersbure Cut Sole Compan y, Ine 


MERCERSBURG PA 
DIVISION OF LOEWENGART & COMPANY 
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sides now at 58-60c and down for 
HM weights, 56-57c on M weights, 
55c and down for LM weights. Cor- 
rected vegetable kip sides bring 60c 
and down. Combination-tanned kips, 
4-41% o72., at 55-57c. 
Combination-tanned extremes 
bring 54-56c for HM weights. M 
weights around 53-55c. Vegetable- 
tanned extremes at 53-54c. Chrome- 
tanned extremes 46-47c and down. 
Work shoe retan 44c and below. 


Splits Also Wanted 


Boston splits market feels activity 
found around entire leather market. 
Best business in men’s weight suede 
splits which are active at 44c and 
below for black and colors. Heavier 
weights a bit higher. Women’s 
weights not quite as active at 38c 
and below for black, 40c and down 
for colors. Linings moving in middle 
and upper 20’s; volume around 25c. 
Gussets fair near 20c. 


Patent Still Hot 


Patent continues to bowl along, 
finding extremely good activity at 
firm prices. Lists about as before. 
Patent kips around 83c and down: 
range about 67-68c to 83c. Patent 
extremes at top of 60c; large sides 
around 58c top with emphasis in 
mid-50's, 


Sheep Steady 

Sheep leather tanners in Boston 
feeling squeeze of rapidly advancing 
pickle skin prices. Latter have ad- 
vanced as much as $1.50-$1.75 in 
past two weeks with some packers 
now asking up to $14.00. This leaves 
sheep tanners with little choice but 
to raise lists 1e-114c in face of grow- 
ing price resistance. 

Russet linings now moving around 
26c and down; shoe linings up to 
20c for volume; boot linings around 
26c and below. Chrome now bring- 
ing 28c and down with a few tan- 
ners asking nearer 30c. Colored vege- 
table linings around 25c. 

Garment suede at 33-34¢ for better 
grades: volume at 30c. Garment 
grain slow in mid and low 20’s. 


Garment Wanted 

Best tannages of sheepskin suede 
sold in range of 30-32c and some 
fairly good tannages also moved at 
29c while ordinary tannery run lots 
move in considerable volume at 
25-26-27c. Sales of best grain finish 
reported up to 30c this week and 
ordinary lots at 26c. 

Horsehide garment leather has 
moved well. Best tannages still bring 
38c and down but a good deal of 
business in regular productions re- 
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ported this week at 36c and down 
with average basis said to be around 
33-34e. 


Bag, Case and Strap Lags 

Awaiting new developments, case 
leather is listed unchanged at 46-48c 
for 2-3 ounce: 48-50c for 3-4 ounce; 
and 50-52c for 4-5 ounce. Strap 
leather also remains about the same, 
Grade A russet of 4/5 ounce listed 
at 54-56c; 5/6 ounce 56-58c: 6/7 
ounce 58-60c; 7/8 ounce 60-62c; 
8/9 ounce 62-64c: 9/10 ounce at 
65-67c and 10/11 ounce at 68-70c. 
B grade continues listed 3c less and 
C grade an additional 6c less. Pre- 
miums of 2c still charged for colors 
and 3c more for glazed finish. 


Work Glove Better 

Work glove splits selling well, LM 
weights receiving a good call at 15c 
for No. 1 grade, 14c for No. 2 grade 
and 13c for No. 3 grade. M weight 
alone quoted 16-17c for No. 1, 15-16c 
for No. 2 and 14-15c for No. 3 de- 
pending upon productions. 


Belting Good 

Rough leather tanners give quota- 
tions as follows: $1.05 for No. 2 
lights, and $1.01 for No. 3. Medium 
weights run 97c for No. 2 and 93c 
for No. 3; with a quotation of 92c 
for No. 2 heavies, and 86c for No. 3 
heavies. Tanners say they have al- 
ready done business at these prices 
and demand is such that prices were 
met. 

Shoulders still in considerable de- 
mand, with an average price quoted 
at 6le. Curriers are still finding ex- 
cellent demand in bend butts and 
also in curried shoulders. 


Kid Active 

Kid leather tanners of Philadelphia 
find business quite active. Tanners 
who handle colored glazed say it is 
“picky” with orders coming in for 
small amounts—*25 ft. of this and 
25 ft. of that” — but many find it 
worth the trouble. Some selling as 
many as 35 shades, with blues, reds, 
yellow pink predominating. 

Black suede still going strong. Lin 
ings also selling well since they con- 
tinue to remain in just about the 
same demand as the black suede. 

Side leathers have definitely cut 
into the kid slipper leather business 
but some tanners are a little more 
optimistic with the recent awakening 
of interest. Many sources report 
crushed as going strong in a variety 
of colors as well as black and white. 

One tanner doing an excellent busi- 
ness in kid patent in colors, 
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Tanning Materials Firm 
Raw tanning materials quotations 
generally firm. Buying interests in- 
different. Trading on hand to mouth 
basis. Tanning Extracts maintain 
steady position as prices continue 
unchanged. 


Raw Tanning Materials 
Divi Divi, Dom., 48% basis shp't, bag 
. .$70.00-$72.00 
$103.00 
$100.50 
. .$110.00 


“Fair ‘Average’’ 
‘‘Merchantable”’ 


Wattle bark, ton. 
Sumac, 28% leaf .... 
Valonia Cups, 30- 32% ‘guaranteed vans 
Valonia Beards, 42% guaranteed ...... 
Mangrove Bark, 30% So. Am. $60.00 
Mangrove Bark, 38% E. African $79.00-81.00 


Tanning Extracts 
Chestnut Extract, Liquid (basis 
b. plant 


Quebracho extract 

Solid, ord., basis 63% tannin, c.1. 
plus duty 

Solid clar., basis 64% tannin, c.1. 
Liquid basis, 35% tannin, bbis. 
Ground extract 

Wattle extract, Jl. 
(plus duty) So. African ............ 


Wattle extract, solid, c.1. 
(plus duty) East African 
05%; Le 


Myrobalan extract, solid, 55% tannin. . 
(plus duty) 

Myrobalan extract, powdered, 60% tan- 
nin (plus duty) 

Valonia extract, powdered, 62% tannin 
(plus duty) 

Quebracho Extract, Powdered, Swedish 
spray dried, 76-78% tannin 

Wattle Extract, Powdered, Swedish, 
73% tannin ... 

Powdered Spruce, spray dried, Swedish 

Myrobalan, Swedish, Powdered 68-70% 

Oakwood, Swedish, solid, 60-62% 

Oakwood, Swedish, powdered, 64-66%. . 

Larchbark, Swedish, solid 54-56% .... 

Larchbark. powdered Swedish Spray 
dried, 58-60% 


Tanners’ Oils 


Cod Oil, Nfid., loose basis, gal. 


Castor oil, No. 1 C.P. drs. Le.l. ...... 
Sulphonated castor oil, 75% 
oil tks., f.0.b. Minn. 

dru 


Neatafoot, 20° C. 

Neatsfoot, 30° C.T. .... 

Neatsfoot, prime drums, el. 
1 


Le 
Neatsfoot, sulphonated, 75% .... 
Olive, denatured, drs. gal. 
Waterless Moellon 
Artificial Moellon, 25% moisture 
Chamois Moellon, ae moisture . 
Common degras ..... 
Sulphonated Tallow, 15% 
Sulphonated Tallow, 50% 
Sponging compound 
Split 
Sulphonated sperm, 25% rape oe 
Olls, 200 seconds visc 


Farrell-Frank & Co., St. Louis, Mo. 
A. E. Piekenbrock, Milwaukee, Wis. 
Terman & Kreech, New York, N. Y 


Genuine Buck is a 
QUALITY LEATHER 
FOR DISTINCTIVE FOOTWEAR 


Vogel H. Helmholz, Baltimore, Md. 
Walter N. Schafstall, Cincinnati, Ohio 
Russ White Co., Los Angeles, Calif. 


CARLIN & CO., Inc. 


TANNERS 
44 SOUTH STREET, BOSTON, MASS. 
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01% 
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00% 
16% 
15% 
3% 
11% 
12 
11% 
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Cod, sulphonated, 25% added mineral .12 
8T-.191 
= 
Chestnut Extract, Powdered (basis 18 
60% tannin), f.o.b. plant -16%-17% 
Cutch, solid Borneo, 55% tannin, 
Hemlock Bxtract, 25% tannin, tk. cars 11-.12 
.30-.31 
Oak bark extract, 25% tannin, Ib. -08-.09 
bbls. 6%-6%, tks. ................. .06% 
-11-.12 
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OPS concern over rising hide and skin 
prices is real. Worry not entirely focused on shoe 
industry, which Agency officials feel would straighten itself 
out over period of time if left alone. Real anxiety stems 
from proved fact that hide and skin and leather industry, 
one of the most sensitive to market condition changes, 
might touch off another inflationary spiral, cause other 
commodities to leap on bandwagon. 


OPS has something there. Hides and skins 
were among first to feel upward push of Korea, soared 
percentagewise faster and higher than other commodities. 
Again, rawstock was among first to evidence levelling off 
Firend in 1951, declined as fast and far as any other 
commodity. 


Curious part of it all is that general market 
Vis far from inflationary. Hide price boom in itself is 
ue alone to unanticipated conditions peculiar to rawstock 


arket and no others. Even OPSers are convinced boom 
ill not last long enough to affect shoe price levels radically. 
et OPS has been predicting downturn in hide prices for 
ast two months and none has arrived. 


Entire situation may get Congressional at- 
ention this week when House-Senate Committee on 
efense production quizzes Tighe E. Woods, OPS head. 
ommittee will probably want to know what has happened 
to date in areas where price controls were suspended. Since 

Government regards shoes as major area, shoe industry may 
well come under close scrutiny. 


Despite a “go-slow” feeling at OPS itself, 
many observers feel Agency may take some action, partly 
in grandstand play, for continuance of general price controls 
beyond’ scheduled expiration date on next April 30. These 
people feel OPS would then say, in effect, to price contro! 
critics: “See, we took off controls when the industry said we 
could safely do so. Now, we've been forced to put them 
back again. This proves price controls are needed.” 


Little-noticed portion of CIO president 
Philip Murray’s final speech, written just before his 
sudden death, pertained to shoe industry. Murray accused 
shoe manufacturing industry ‘of tending to “run away” from 
areas of organized union labor. 
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Murray report lauded efforts of United 
Shoe Workers of America, CIO affiliate, in winning 
various National Labor Relations Board-sponsored bargain- 
ing agent elections over past year. CIO leader said USWA 
had “brought many new members into the union, especially 
in the state of Massachusetts, where many new union shop 
agreements have been obtained.” 


Next, Murray pointed out that USWA is 
“faced with many difficulties arising from the current 
trend within the industry to ‘run away’ from organized areas. 
This produces economic hardship in the abandoned region 
necessitates constant pursuit by the union's organizing 
staff. 


Another significant point made in Murray’s 
last official message. CIO head said United Shoe Work- 
ers has begun “major organizing campaign” centering in 
Pennsylvania. Presumably, USWA will continue its major 
campaign in Pennsylvania region this year. Watch for more 
NLKB elections in shoe factories there. 


Interesting figures on shoe manufacturers’ 
profits released last week by National Credit Office. 
Ine., in New York. Report said typical manufacturer in 
shoe and slipper industry earned 2.3% on average sales of 
$2,610,436 during 1951. Shoemen alone had better average, 
netting 2.5% on average sales of $3,405,125 while slipper 
firms netted only 0.8‘/ on average sales of $898,000. 


Joseph H. Higgins, manager of National Credit 
Offices shoe and leather reporting division, said 1951 show- 
ing was “unfavorable” compared to 1950, due to fact retail- 
ers found themselves with top-heavy inventories when con- 
sumer buying suddenly slackened. Also, severe declines in 
leather prices forced many manufacturers to take inventory 
losses. 


Higgins said 1952 should prove far better 
year when results are in, predicted overall produc- 
tion over 500 million pairs. Long-range prospects even 
better. Higgins pointed out U. S. population should reach 
close to 190 million by 1975. This alone should mean steady 
increase in annual sales, even if per capita consumption 
remains static. 
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... Increase Plant Capacity 
to make Infants’ Shoes by 
COMPO BONWELT Method! 


CONSOLIDATED NATIONAL SHOE HAVE USED THE COMPO SYSTEM FOR 
20 YEARS IN MAKING THEIR “AMERICAN GIRL" SHOES TO GIVE THEM 
. . LIGHTNESS —LONG WEAR — FLEXIBILITY. | 


in their American Juniors” Line of Infants’ Shoes they wanted: 


]|_ The external appearance of a WELT SHOE ~ 
Bernard S. jor 
ons Manager of nee 2 The additional Compo features of LIGHTNESS 
Division of Conse — LONG WEAR — FLEXIBILITY 
Shoe Company: the COMPO 

“we ha then od for three sea That is why Consolidated National Shoe Company selected 
BONWEL? Thaking Our the COMPO BONWELT Method. It has helped them maintain 
sons infants’ Shoes. It is e been 
Juniesperiment. They oie "je and their consistently high standards of quality shoes — Volume 
full ee jo ‘The COMPO Priced for the market where buying is heaviest. 

by the retail enabled 
% e 

igs with The COMPO BONWELT METHOD incorporates THE SAME 

BASIC TECHNIQUE OF COMPO CEMENT CONSTRUCTION 

THAT REVOLUTIONIZED THE MANUFACTURE OF WOMEN'S 


FOOTWEAR — INVESTIGATE BONWELT TODAY! 


HERE I$ COMPO'S GCOMSUMER RETAILER MANUFACTURER 


* Children's shoe ith the Shoes i inufac! of 
CONTRIBUTION 


mothers. 
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BONWELT METHOD 
INFANTS’ SHOES 


American Juniors Infants’ Moccasin. . . 
COMPO BONWELT made — Smooth, 
Lightweight and Flexible. 


i> 


— 
= 
Popular two-strap 
American Juniors Sandal 
COMPO BONWELT made 
for Greater Flexibility. 


Soft enough 
yet Tough enough 
for young walkers. 


Examining completed American Juniors Infants’ Shoes produced by COMPO'S 
BONWELT Method: I. to r., Bernard S. Shapiro, Gen. Mgr., American Juniors; 
Hyman Snider, Gen. Mgr., all Consolidated National Shoe Company's plants; 
Robert Goodman, Supt., American Juniors plant; Fred B. Melea, of Compo, 
Product Development Mgr. of Bonwelt Shoes 


The “grown-up” look in this 
Smart Infants’ Saddle Oxford. 
COMPO BONWELT made 
preserving that 

Sott, Smooth, Flexible feel; 
a Must 

when you have to 
pamper young feet. 


The G@me() SYSTEM 


More than a billion pairs of cement shoemak- 
ing experience. 


Versatile machinery designed and produced in 
COMPO’s factory. 


Versatile adhesives developed in COMPO’s 
Research Laboratories — produced by 


COMPO’s Chemical Division. MAKES AN OFFER 

A broad background of nationwide service to Let us prove, Mr. Shoe Manu- 

the shoe industry. facturer, that the COMPO 

SYSTEM . Write, 

The COMPO SYSTEM is a combination of 

experience, machinery, adhesives and “‘know- Comrpo SHOE MACHINERY 
how” that has no equal. CORPORATION. 


CoMPO SHOE MACHINERY CORPORATION 
150 CAUSEWAY STREET, BOSTON 14, MASSACHUSETTS 
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in modern 


Shoe Last Finishes 


iia” « « « The tested and approved last finish for the shoe 


industry that is backed by 4 years of experience on production lasts. 


VULCALAST . . . The modern last finish, 
was extensively tested in modern laboratories 
and proved in the shoe factory UNDER 
ACTUAL OPERATING CONDITIONS. 


VULCALAST . . . The moisture resistant 
_ coating that resists steam, water, various shoe- 
_ making solvents (ie. alcohol, methyl ethyl 
ketone, acetone, ethyl acetate, box toe soften- 
__ ers) and latex cements. 


VULCALAST The protective coating 
that improves the dimensional stability of the 
last. Vulcalast seals the wood and the original 
dimensions and contours of the last are 
retained. 


VULCALAST . . . A development result- 
ing from Vulcan's never ending search to im- 
prove their products that are used in the shoe 
industry. 


See or call your Vulcan representative 
for full particulars 


Designers and Manufacturers of Wood Heels and Shoe Lasts 


GENERAL OFFICES 


LAST PLANTS 
PORTSMOUTH, OHIO 
JOHNSON CITY, N. Y. 
BROCKTON, MASS. 
ST. LOUIS, MISSOURI 


SAW AND BLOCK MILL 
DONKEN, MICHIGAN 


CINCINNATI, OHIO 

HEEL PLANTS 
PORTSMOUTH, OHIO 
JOHNSON CITY, N. Y. 
ANTIGO, WISCONSIN 
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SHOE FASHION 


-Sty 


TRENDS 


Very naked styles for next Spring being featured by 
Italian designers. This is report brought back by one of 
leading American pattern makers who has just returned 
from tour of shoe factories in Europe. Most of these styles 
are completely backless. Foreparts also extremely opened 
up. Many styles feature some sort of band effect across 
lower part of instep or over toes, leaving remainder of foot 
naked. These styles all highlight wide opened toes. 


Italy only country with noteworthy styles. Here there 
is tremendous variety because manufacturers specialize in 
small pairage. Will run only two to three pairs of a given 
style. Therefore, shops feature multitude of designs. A 
wide variety of highly imaginative and intricate styles. 
Footwear fashions more daring in line and detail. Reason 
for this—labor cheap, manufacturers can afford to put 
more work into styles. 


Tapered toe is rage throughout Europe. Everything 1s 
built on pointed, slim-toed lasts. Sandals, as well as pumps, 
opened-up styles all designed on tapered toe idea. Even 
those styles which feature the barest minimum in uppers 
are designed over taper toe last. 


Another Italian idea is open back, open toe pump with 
no adjustment. These are based on sling idea, but contain 
no buckle, no goring. Exceptionally good fitters, however. 
Another idea is basic black style sandal with strip of leather 
attached at throat line and going around back of heei. 
This strip is made in several different colors, so that wearer 
can achieve all kinds of color combinations with black. 


America leads Europe, rather than follows, in fashion, 
especially women's shoes. Only style items made in Europe, 
outside of Italy, are those which are slated for export to 
America. In other words, European fashion shoes are based 
on leading American styles, or those styles and fashions 
which are established here and which have demand here. 
Even in Italy, most of fashion footwear is slated for Amer- 
ica. European women do not wear these shoes even though 
they might be shown in the shops. Prices too prohibitive. 


Here are some of ideas being used there which are 
presently popular in this country. Light, airy opened-up 
styles. Banded shoes with a new soft, curvaceous sweep 
to the bands. Naked quarters. Wide-opened toes. Light, 
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Intricate and feminine embroidery 


high-riding effects. 


treatments on mesh. 


Men's clothing industry shedding tears. Members claim 
that trend toward casual and ''sloppy"’ attire ruining men’s 
wear business. Cite figures which indicate large drop in 
number of suit sales over past half century, despite vast 
increase in population. This drop in men’s suits is parallel 
of conditions existing in men’s shoe industry. 


Men's ready-to-wear manufacturers calling for united 
effort in making American male more fashion-conscious. 
Might be good idea if men's shoe manufacturers did same 
thing in their industry, plus possible tie-up with manufac- 
turers of other men's wearing apparel. One manufacturer 
of men's suits says, ‘It's getting so a fellow doesn't think 
he's well dressed unless he's wearing an old pair of baggy 
pants, a faded denim shirt—it's got to be faded—and 
canvas shoes tied with rope instead of laces.’ That's the 
story of what's happening to the American male. Problem 
serious—calls for energetic measures in promotions through 
the use of every conceivable medium in order to maintain 
present per capita rate of male shoe consumption, let alone 
work towards a gradual increase. 

New imitation binding developed by Clemtex Manufac- 
turing Co., Inc., Boston. Company spokesman claims bind- 
ing is nearest thing to French cording ever developed. 
Being used in casual and ballerina type shoes, giving styles 
more expensive look than retail tag would indicate. This 
new binding comes in all colors, is easily handled in factory. 
A popular use for the material is binding mesh before soie 
attached to give upper better adherence. 


Patent leather still going strong. Strong demand and 
interest for this leather shown at advance Spring show held 
in Boston this week. Being used as all-over material and 
as trim with everything, especially mesh, destined to hit 
an all-time peak this Summer. Touches of white startlingly 
smart with black patent. White touches are being used 
throughout collections in practically every conceivable man- 
ner. This follows predictions in women’s ready-to-wear that 
white will be the outstanding fashion color (not basic) this 
Summer—to be used in dabs and splashes throughout cos- 
tume picture. 
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HIDE PRICES CLIMB AGAIN : 
AS OPS EYES NEW ADVANCES 


Increases of Y2¢ to 1¢ Fail To Discourage Buying 
By Tanners 


Big Packers Strong 

Continued strength evident in big 
packer hide market again this week. 
New leather business at higher prices 
in many instances induced a number 
of tanners to buy needed rawstock at 
advancing levels for most selections. 

Bulk of this week’s trading oc- 
curred on Tuesday when four big 
packers sold about 75,000 hides in- 
cluding heavy native steers at 17'c, 
light native steers at 20c, ex. light 
native steers at 22c; butt branded 
steers at 15c, Colorados at 14, light 
Texas steers at 17c, and branded cows 
at l6c for northern and 164%c for 
lighter average southwesterns; all 
these prices a half cent higher than 
prevailed a week earlier. 

Light native cows about the strong- 
est item on the list. Late last week, 
this selection brought an additional 
Ve advance of 19'%4c and sold this 
week on Tuesday another 1c up at 
20c. About the only selection re- 
maining unchanged in price was 
heavy native cows which were sold 


ATWER 


SOLE LEATHER 
FINISHES 


SPONGING ANO 
WASHING COMPOUNDS 


TANNERS 
AND UME 


COLLOIDAL 


CHEMICALS 


LINCOLN 


COUDERSPORT 
PENNSYLVANIA 


from the grubbier river points to sole 
leather outlets on the steady basis 
of 17Y%c. 

Independents Move 

Large outside packers continue to 
sell freely at the advancing prices. 
This week, a Wisconsin packer sold 
1,000 branded cows at 16c and 800 
heavy native cows at 1714c. A large 
lowa packer sold 1,250 and Packers’ 
Assn. 750 Colorados at 14c. The 
lowa packer also sold 2,800 northern 
branded cows at 16c. 

A New York packer’s sale of a car 
of native steers at a premium or 18c 
caused considerable comment at mid- 
week. Same seller also sold car of 
Colorados at 14c. 

The first Pacific Coast trading in 
some time was reported late last week 
when one of the big packers sold 
2,800 Fresno, Calif., hides on the 
basis of 1544c branded cows, 1414c 
butts, 1314c Colorados and 1l6c for 
light and ex. light brands. Later, an- 
other big west coast packer sold Nov. 
production of about 5/6,000 hides at 
13\e for Collies, 15c for butts, 1544 
for branded cows, 16c for light and 
l7c for ex. light brands. 


Small Packers Up 


Along with advances in big packer 
selections, prices for small packer 
hides also working higher. Some 
business in rather heavy small pack- 
ers averaging 55-56 lbs. up to 1514c 
selected fob. while medium averages 
such as 50-52 lbs. sold in good vol- 
ume up to 16-161%c selected fob. 
Later there were sales of good 52-53 
lb. avg. hides at 1634c while 47-48 
lb. avg. brought 17'4c selected fob. 
shipping points. 

Considerable interest’ shown at 
midweek and latest reported trading 
involved average weights up to 53- 
54 Ibs. also up to 17/4c selected fob. 
for choice plump hides. Sellers of 
47-48 lb. avg. hides subsequently re- 
fused bids at 171/c, talking up to 18c 
or more. 

Reports that lighter average south- 
western hides averaging down to 40- 
42 lbs. have commanded 19c flat fob., 
some sellers subsequently talking up 
to 20-21e. 

Small packer bulls stronger. Fol- 
lowing a sale of 700 under 85 Ib. 
avg. bulls at 9c for natives and 8c 
for brands, selected fob., one car of 
85 lb. avg. native bulls sold at 914c 
selected fob. 


Country Hides Fair 
More interest in country hides but 
trading often restricted due to strong 
prices asked. Nevertheless, a few 
cars have been changing hands. 


HIDE FUTURES 


COMMODITY EXCHANGE, INC., FUTURES MARKET 


Close 
Nov.20 


Nov. 13 


Close High Low Net 
For Week For Week Change 


January 17.63T 
April 15.68T 
July 15.25B 
October 15.00B 
January 14.80B 
April 14.65B 


16.93 
15.50 


18.03 
16.20 


16.98 +70 
15.53 +18 
15.20 15.75 15.22 +05 
15.10 15.38 15.07 —10 
14.99 —19 
14.87 15.07 15.00 


Total Sale: 412 lots 


HIDE AND SKIN QUOTATIONS 


Present 
Heavy native steers 
Light native steers 
Ex. light native steers 
Heavy native cows 
Light native cows 
Heavy Texas steers . 
Butt branded steers 
Light Texas steers 
Ex. light Texas steers 
Colorado steers 
Branded cows . -16% 
Native bulls 10% 
Branded bulls 
Packer calfskins 50 524% 45 
Packer kipskins 31-37 30 


Week Ago 


Month Ago Year Ago 
20 
25 
27 
20 
232-242 31 
17 


17 
SY, 23 


18'1,N 17'2-18N 25 

13% 124 16 
1512-16 15 
914-101 
9% 
-50 4214-50 
-36 28 


15% 281-29 
814-10 20 
74-9 14 19 
65 
-34 50 


-20'% 
15 
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Regular mixed lots of country all- 
weights averaging around 50 lbs, are 
quoted at 1214-13c flat trimmed fob. 
A few lots of lighter country hides 
averaging around 40-42 lbs. brought — 
1314-14c fob. At the same time, 
some good lots of locker-butcher 


hides averaging 50-52 Ibs. have | 


brought up to 14-141c flat tr’d. fob. 

Country bulls in a carload way 
have sold at 744c and up to 8c now 
talked fob. shipping points. Glue 
hides range 934-10c fob. 


Calf and Kip Dangerous 


At the close of last week, two of the | 


big packers sold total of 10,000 St. 


Louis heavy and light valf at 50c. At | 


that time, big four killers declined 


bids at 5214c for heavy and 50c for | 
light calf from northern points. Later, _ 
it was reported that a smaller Iowa | 


packer sold allweight calf at 52'c. 


Some of the interest shown at these | 
levels has been attributed to export | 


outlets. 

Nevertheless, it is pointed out that 
the latest calf prices come very close 
to the re-control basis indicated som: 


time back by the OPS which set the 


trigger point at 80 percent of the | 


ceiling price. Advances paid, partly 
by exporters, for kip and overweights 
which have been in good demand. 


Big packers sold 4,000 River kip | 


at 37c and 2,000 overweights at 3lc 


while 7,500 Ft. Worth-Oklahoma kip | 
brought 35c with 3,500 overweights | 


at 30c. Premium points such as 


Evansville brought 40-30c for 3,000 


kip and overweights while Nashville 


production sold at 42%4c for 4,500 


kip and 30c for 1,000 overweights. 

In view of strength in big packer 
market, small packer calf reported 
increasingly difficult to buy under the 
40c mark and kip at 26-27c not easy 
to locate. Country skins have had 
some call in carload lots around 
1914-20c for calf while kip ranged 
1714-18c. 


Horsehides Active 


Sales of very good northern 


slaughterer whole hides made at $8.00 | 


fob. shipping points for untrimmed 
lots and more wanted on that basis. 
Sellers subsequently raised asking 
prices, up to $9.00 talked in several 
directions. 

This week a bid of $8.50 refused 
on one very choice lot of untrimmed 


hides. Also, a bid of $8.00 for best 


quality trimmed hides refused. The | 
advancing beef hide market, of | 


course, has influenced this market 
and offerings from producers and 
dealers have tightened up. 

Cut stock is selling. Fronts bring 
$5.60-6.75 for good northerns. Reg- 
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Leading “Jauners 
CUT PRODUCTION COSTS 


auTomatic 
PASTE SPRAYING 


WETTING-IN 
STATION 
WATER SPRAY 


FRAME PUSHER 
VARIABLE SPEED 


WASHING and PASTING SEQUENCE 


To cut costs... and obtain more uniform results ... progressive tanners 
are installing automatic washing and pasting equipment 
sold exclusively through Proctor & Schwartz. 


After a worker strips the dried leather from a plate and manually moves 
the frame to the pushing device, which is provided with variable speed, 
the operation is continued automatically at a speed to conform to 
the drying time of the leather. 


The frames move through the wetting-in station where the paste is softened 
on the plates. Next, a plate scrubber removes the wet paste and other 
particles. An automatic squeegee, or wiper, removes excess water 
from the plates. From there, the plates move through a paste spraying 
machine which sprays paste uniformly on both sides of the plate, the area 
being subjected to both horizontal and vertical control. 


Leather is then applied directly to the boards and slicked out while moving 
toward the feed end of the machine. The plates with leather pasted on them 
are automatically picked up by a loading conveyor and delivered into 
a frame moving mechanism at the feed end of the dryer. 


This sequence of operations insures clean plates, more uniform results 
and lower production costs. 


For additional information on the automatic washing and pasting sequence 
—or leather drying equipment—write to Proctor & Schwartz. 


PROCTOR SCHWARTZ -INC- 


717 TABOR ROAD 


The Aulson loading con- 
PHILADELPHIA 20, PA. 


veyor, plote washer, plate 
wiper and paste sprayer 
—vsed separately or in 
sequence with pasted 
leather dryers—care sold 
exclusively by Proctor and 
LEATHER - POLE AND HOOK TYPE 

OF DRYING EQUIPMENT FOR THE DRYER - WASHER, EXTRACTOR AND 


LEATHER INDUSTRY di-.? DRYER FOR CATTLE HAIR ~ ROTARY 
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ular lots of 22” up butts have 
brought up to $2.25 and reports that 
some choice lots brought premiums 
ranging upwards of $2.50. 


Sheep Pelts Stronger 


Big packers continue to sell fall 
clips at $2.75 and No. 1 shearlings 
at $2.25 while No. 2s brought $1.55. 
The No, 3s are nominal at 90c-$1.00 
awaiting sales. 

Market for good packer western 
lamb pelts has strengthened on sales 
reported from $3.25 up to $3.40 per 
ewt, liveweight basis. Some large 
outside packers realized up to $3.50- 
3.60 for choice westerns. Full wool 
dry pelts are ranged 30-3le fob. 

Pwkled skins stronger. Sales in- 
volving a fair quantity made at 
$13.00 per dozen and later a few sold 
at $13.50 a dozen. 
asking up to $14.00 per dozen. 


Dry Sheepskins 


Some quarters intimate that prices 
are gradually coming gyn for Ar- 
gentine wool sheep skins,ahd, while 
as yet too high for this anarket, are 
gradually getting closer to what buy- 
ers might be willing to pay and look- 
ing forward for trading to be re- 


Some sellers now. . 


sumed shortly. Latest advices from 
Australia on the last.wool sheep auc- 
tions that at Melbourne, market ir- 
regular generally unchangéd. 
while at Sydney, 50,000 skins offered? 
and generally par to two peneg 
dearer. 

Shearlings continue slow and diffi 
cult to confirm any late sales. Ask- 
ing prices too high for buyers here. 
who have continued to keep supplied 


by purchasing domestic desc 
ut 


Hair sheep markets have shown 
little change. 
regular cabrettas at $12.25-12.75 per 
dozen, c&f., as to lots. Further Mat 
ness possible around these levels ,but 
in view of the rising exchange at 
origin, shippers have advanced their 
ideas. Other varieties of hair sheep 
skins slow and nominal as buyers 
and sellers cannot seem to get to- 
gether on price. 

Some business said to be passing 
in Peruvian slats to Europe but 
locally market is slow and nominal 
as interest lacking and at low levels. 


Pickled Skins Steady 


Iranian pickled sheepskins selling 
steadily ‘from spot at $11.50 per 
dozen. Shippers asking $22.50 per 


Business in Brgail’” 


dozen for Spanish lambs as against 
buyers’ ideas 6f $20.00. No change 
in ‘the ‘New Zealand market as the 
new Séaa6ii has not opened yet. The 
domesti¢ ‘market is strong with 
$13.50-$13175 per dozen, last paid as 
to lots. Soviie’ask $14.00, 
Reptiles. Appear 


More offers have made their ap- 
pearanee andsome business has re- 
sultéd for’ prempt shipment.- About 
re Madras bark tanned cobras, 

inches up, averaging 414 inches. 
sold at 446, 5,000 
U.P. bark tanned whips, 4 inches up, 
averaging 414 inches,-60/40 selec- 
tion, sold at 65¢, and bids of 63¢ re- 
fused ‘for regular shipment while 
5,000 Calcutta bark tanned whips, 
4 inches up, averaging 41% inches. 
60/40 selection, sold at 60c for quick 
shipment. 

Offers of Madras bark tanned 
whips, 4 inches up, averaging 414 
inches, 70/30 selection, at 76c and 
similar cobras but 80/20 selection, 
at 48e and a combined lot of Madras 
bark tanned whips, 4 inches up. aver- 
aging 41, inches with skins averag- 
ing 4%, inches, 60/40 selection, at 
80c. 

Some trading in wet salted Bengal 


SOLID 


Australian Eucalyptus Extract 


Outstanding Results as a Retan on Chrome 
Smooth Clean Grain 


TANEXCO,. INC. 


549 W. WASHINGTON BLVD. 


MYRTAN 


Sole Agents 


CHICAGO 6, 


POWDER 


ILLINOIS 


LEATHER 
YESTERDAY — TODAY — 
LWAYS 


COMPOUNDS »*»> LIQUID EXTRACTS 


PORT. 


AMERICAN EXTRACT CO. 
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back cut lizards, 10 inches up, aver- 
aging 11 inches, 80/20 selection, at 


72c and Calcutta oval grain lizards, - 


60 percent 9 inches and 40 percent 
10 inches, 9/10 selection, at 27c. 
Asking 15c for alum tanned water 
snakes, 3 inches up, averaging 314 
inches, 70/30 selection. 

Some trading in Brazil giboias for 
shipment at 50c fob. Too early as 
yet for new season back cut tejus. 
Some trading in Brazil wet salted alli- 
gators, at an average price of $7.85 
while wet salted Peruvian alligator 
tails sold at $2.00 fob. Java ring 
lizards held at $1.80 and bids slightly 
less refused. 


Deerskins Slower 


Business has slowed down as buy- 
ers have reduced their ideas and while 
some shippers have come down 
slightly in their views, prices still too 
high for buyers. This is especially 
true of Brazil “jacks” with offers at 
Tle fob. and buyers ideas 68-70e fob.. 
depending upon lots and shippers. 

Siam deerskins offered at 67¢ c&f. 
and bids of 6le c&f. refused. Occa- 
sional sales of Peruvian and other 
Latin American skins but only when 
the price is right. A tender for New 
Zealand deerskins involving about 
1,700 skins. Good interest and sell- 
ers feel could do 80e cif. 


Pigskins Sold Up 


Visitors to Fulton County state 
that operators are well sold up on 
gloves and Jeather with raw stock in 
small supply. While some interest 
shown for rawstock, ideas are around 
former levels, too low to interest ship- 
pers. Not many offers received 
especially from Brazil and with re- 
ports that exchange has advanced, 
shippers will probably ask higher 
levels and that will make it more dif- 
ficult to transact business. 

Manaos grey peccaries salable at 
$2.05-2.10, basis manufacturers and 
Para grey peccaries at $1.70, basis 
manufacturers, but doubtful whether 
skins could be obtained at these 
levels. 

Interest still noted for Chaco car- 
pinchos with practically no offers as 
shippers claim to be well sold up. 
Demand for drys due to the fact that 
buyers are getting away from the 
wet salted. 


Gloves Slower 


Tanneries in Fulton County defi- 
nitely slowing down. Fall run is over 
and the trade is looking forward to 
spring season with some misgivings. 

Pigskins enjoying a good demand. 
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Prices range from 90c down but 
grading below the number ones has 
been abandoned in favor of selling 
by lots. Threes, fours, fives and sixes 
bunched and offered from 45 to 50c. 
Cabrettas strong in the face of firm 
rawskin markets. Top grades neg- 
lected but prices holding. 


Strength in pickle skins has the 
trade worried. Glove manufactur- 
ers claim they will not be able to get 
any more for gloves next year. All 
factories agree on this. Who will 
absorb the necessary increase in 
leather prices is the big question. 
Leather stocks in this market are low. 


SHOE MANUFACTURERS—USE THIS PROMOTION ITEM 


HANDEE 
Shoe Horn Brush 


ASA 
SHOE HORN 


Patent Pending 


GILLETTE, N. J. 


MFG. BY W. PENNINGTON + GILLETTE. 


Actual size of card: 4x5. 


C. W. PENNINGTON 


Brush Manufacturer 


BOX L. 


Quantity Prices on 
Request. Every Re- 
tail Store will want 
this item. Jobbers' 
discounts avail- 
able. 


Here’s a high-powered, 
fast-moving retail spe- 
cialty item to use for 
effective promotion. 


Purse-size suede brush 
mounted on attractive 
display card to sell at 


25e. 


MILLINGTON 7-0166 


Leather Finishes 


Quality leather finish is one of the prime ingredients that 
contributes to the art of making fine leather. 


Many years of experience together with uniform] 


high 


standards of production have helped to give HYDRODITE its 
respected position in the leather industry. 


The producers of HYDRODITE invite you to make use of 
their research laboratory and technical staff. 


BRANCHES: Drexel Bldg., Philadelphia; 
Union, N. J.; Salem, Mass. 


A. J. & 3.0. PILAR 
Leather Finish Specialists 


CHAPEL ST. 


& LISTER AVE., 


NEWARK, N. J. 
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WT Fibre Trimming — A Goodyear Inseam Sewing — B W/E Toe Lasting — C (for flat lasting) 


Pluma Skiving — O WC Eyelet Stay Cementing & Applying — A W/ Heel Scouring — AA 


Rapid Folding — J W/E ‘Drive Screw Inserting — A WC Thermo-Cementing & Folding — 4 


Unishank Moulding — B Goodyear Insole Rib Attaching — A , WAC Upper Trimming & Tack Pulling — B W/ Sole Edge Inking — A 


Goodyear Insole Cementing — A Wt Automatic Edge Trimming — A W/E Automatic Edge Setting — A WC Automatic Edge Inking — A 
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new machines years 


This accomplishment, within the past five” 
year period, is the result of United’s continu 
ing research program directed toward the 
further advancement of shoemaking. 


Like all United machines, their production 
efficiency 15 maintained by 4 trained service 
organization and by supplies of replacement 
parts located in the yarious shoe Centers: 7 
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News Quicks 


About people and happenings ceast to coast 


New Hampshire 
© Employes of Beckwith Mfg. Co. 
in Dover, manufacturer of box toes, 
have been granted wage increases 
ranging from three to 13 cents per 
hour. The pay hike was provided in 
a new contract for production work- 
ers signed by officials of the company 
and representatives of Local 192, 


hy 


4 


BLACKHAWK § 
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United Shoe Workers of America, 
CIO. ; 


® Franklin’s new leather plant, the 
Hingston Leather Co., is now em- 
ploying 18 workers and stepping up 
production along the line. The com- 
pany is tanning suede sheep leathers. 


® More than 100 veteran employes of 
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the Brown Co., Berlin maker of in- 
nersoles and other products, were hon- 
ored at a recent banquet given by 
Local 75, United Brotherhood of Pulp 
and Sulphite Workers, of which they 
are members. The workers are retir- 
ing from active service with the firm. 


Maine 
® Songo Shoe Mfg. Co. is the new 
name of the firm organized recently 
by Abe Berkowitz, who acquired the 
physical assets of Saco-Moc Shoe 
Corp. in Portland. The firm was first 
given the name af Lone Trail Shoe 
Corp. Abe Berkowitz is president; A. 
A. Bloom is vice president; John 
Merry is general superintendent; and 
Herbert Bloom is clerk. 


©@ Eastland Leather Co., Inc., was 
recently incorporated to manufacture 
leather goods in Lewiston. Officers 
are Pauline R. Mackin, president, and 
Benjamin L. Berman, treasurer and 
clerk, who will also serve as directors. 


@® Medwed Footwear Co. and 
Skow-Moccasins, Inc., have opened 
a new Madison division in Waterville. 


Tennessee 
© Acme Boot Co. of Clarksville has 
received two national awards for the 
excellence of its advertising in a recent 
nationwide contest. This is the sec- 
ond consecutive year that Acme has 
won two awards in the contest. 


® Atlas Boot Co.’s plant in Cooke- 
ville has gone on a six-day schedule, 
producing 2,004 pairs of boots per 
day and employing 231 workers. The 
firm, one of the country’s top produc- 
ers of cowboy boots, expects to con- 
tinue on its present schedule until 
after Christmas. 


® Southern Heel Co. of Springfield, 
which observed its first anniversary 
last month, has ordered additional ma- 
chinery and equipment in order to 
expand production of wood heels dur- 
ing the rush seasons. During the last 
rush season—from mid-May through 
‘the first of Sept.—the company 
reached capacity output of 14,000 
pairs of heels daily and employed 
some 88 persons. During the next 
season—Noy. through mid-April— 
production will be raised to 18,000 
pairs per day and workers to 100. The 
company expects to exceed $200,000 
in its second year’s payroll and used 
55 carloads of lumber in its first year. 
Ohio 
© Directors of Selby Shoe Co., 
Portsmouth, are expected to declare 


a resumption of dividends at their 
meeting scheduled for Nov. 25. Im- 
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proved sales and earnings are given as 
the reason for the declaration of divi- 
dends. In the six months ended Oct. 
31, Selby sales and earnings continued 
the upward trend shown in the pre- 
vious six months. 


® Yelverton & Saburnie, footwear 
retail chain with headquarters in New 
Philadelphia, is reported opening a new 
branch at Lisbon. 


® Workers of So-Lo Marx Rubber 
C»>., Loveland, have rejected a bid by 
United Paper Workers, CIO, to rep- 
resent them as bargaining agent. 
Workers voted approximately two to 
one against the union in an election 
sponsored by the National Labor Re- 
lations Board. 


©@ The “push-button” factory and 
manufacturing applicat‘ons of atomic 
research will be previewed early next 
month at.a manufacturing conference 
to be sponsored by the American 
Management Association Dec. 3-5 
at the Hotel Statler in Cleveland. 
More than 800 manufacturers from 
leading companies over the country 
are expected to attend. 


® Schroeder Shoz Co. of Portsmouth 
is building a new plant at Peebles 
where it will be operated as a branch 
of the parent firm. 


Minnesota 


® Hurrle Bros. Shoe Co., branch of 
Stevenson’s, Inc., retail shoe chain, is 
reported opening a branch shoe depart- 
ment in Yost’s department store in 
Madison, Wis. 


Massachusetts 


© Phenny Smidt Leather Co. of 
Peabody reports a strong trend to- 
ward pastel shades for spring shoes. 
Most shoe leather now being finished 
by the firm is in the lighter shades. 
In bag leathers, black is still the lead- 
ing leather with red and blue account- 
ing for most of the balance. 


® Conant & Moore, Inc., Boston 
leather firm, has completed its move 
from 20 South St. to 73 South St. 


© Assets of W. S. Jelly, Inc., Lynn 
manufacturer of leather toplifts, has 
been sold by assignee, it is reported. 


© Consolidated Rubber and Plas- 
tics Co. of East Boston reports its 
Click-Rite Clicker Pads and Sol-Tex 
composition soling material have been 
in steady demand for the past few 
months. The company’s lightweight 
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platform materials are also finding a 
busy season. All Consolidated prod- 
ucts will be on display in Room 1126 
of the Hotel New Yorker at the Pop- 
ular Price Shoe Show. 


® Porter Shoe Co., Inc. of Milford 
was summoned to appear in Milford 
court this week to answer a complaint 
for operating its factory on Central 
St. on Armistice Day, a legal holiday, 
between the hours of 7:00 a.m. and 


1:00 p.m. Police Chief William F. 
Fitzgerald ordered the plant closed 
but claimed that Benjamin Porter, 
treasurer of the firm, refused to do so. 


® American Hide and Leather Co. 
of Boston reports development of a 
new line of Aniline-dyed calf in wom- 
en’s weights. Called Mirro-Calf, the 
new leather has been perfected to meet 
increasing demand for aniline-dyed 
leathers. It is available in the follow- 


for best marking results use 


METHODS 


MARKEM MACHINES MARKEM TYPE MARKEM INKS 


FOR MARKING PRODUCTS, PARTS, 
PACKAGES, TAPES, TAGS, LABELS 


Markem Methods are engineered to 
solve specific marking problems. The 
proper combination of a Markem mark- 
ing machine, Markem type and Markem 
ink is matched to the individual require- 
ments. Not only are the properties of 
the surface itself considered, but also 
local conditions of temperature and 
humidity together with your own han- 
dling techniques during production, 
storage and packaging. That is why it is 
so important that the Markem Method 
be followed completely. 

When you have a marking problem, ask 
Markem about it. Send a sample of the 
item to be marked and details of your 
needs. Markem engineers have worked 
out practical solutions for many manu- 
facturers. MarkeM Machine Company, 
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ing six spring colors: sand, sahara, oak, 
calabash, benedictine and swagger tan. 


®@ Directors of Compo Shoe Ma- 
chinery Corp., Boston, have declared 
the 84th consecutive dividend on the 
company’s common stock. Dividend 
amounts to 17 and one-half cents per 
share, payable Dec. 15 to holders of 
record Nov. 28. 


Shoe production in Lowell fac- 
tories is reported to be on the increase 
in the past few weeks. Sept. output 
is estimated at fully 16 percent over 
the previous Sept. with output for the 
third quarter of this year at least five 
percent over the 1951 period. At the 
same time, the Lowell plant of Ameri- 
can Hide and Leather Co. is reported 
working at its highest rate of the year. 


® During a recent visit to Volk Bros. 
in Dallas during the Southwestern 
Shoe Travelers Association’s Spring 
Shoe Show, Edwin Clapp Lincoln 
of Edwin Clapp & Son, Inc., East 
Weymouth shoe manufacturer, said 
the company’s business this year was 
better than 1951 and should be even 
better next year. Grandson of the 
founder of the company, Lincoln is 
traveling sales manager. 


® Culver Mfg. Co., Inc., Poneto 
maker of infants’ and children’s shoes, 
reported a new twist this week when 
its Handcraft Division at Erin, Tenn., 
received an order for moccasins from 
the Co-Operative Store of the Apache 
Indian Reservation. 


® Max Shapiro, retail shoe chain 
with headquarters and branches in 
Chicago, is reported to have opened a 
sixth unit at 95th and Western Ave., 
in Chicago. 


Michigan 


© The Michigan Shoe Travelers 
Club has selected the following 1953 
dates for showings by its members: 
Jan. 10-13, March 7-10, June 6-9, 
Sept. 12-15, and Oct. 31-Nov. 3. 
Showings will be held in Detroit. 


Missouri 


® Brauer Bros. Shoe Co. of St. 
Louis will occupy next April a new 


factory being built by citizens of 
Cuba, where it will make slip-lasted 
shoes. The factory cost is estimated 
at $50,000, 


® Weber Shoe Co., Inc., announces 
that its general offices have been moved 
to Tipton. All correspondence should 
be addressed to the company at Box 
150, Tipton, Mo. The company will 
maintain a display room at 3419 Rut- 
ger St. in St. Louis, 


@ Ervin C. Manske & Co. has been 
named St. Louis representative by 
Spuntex Mills, Inc., New York maker 
of shoe fabrics. 


California 


Famous Department Stores, 
Inc., Southern California retail shoe 
chain, has been sold to Ben Bail of 
J. J. Sugarman Co. The former oper- 
ates eight stores in Southern California. 


® Mandel’s of California, Califor- 
nia retail chain, is reported opening a 
sixth unit in Glendale. 


FLEMIN 


JOFFE LTD. 


10 JACOB STREET, NEW YORK 338, N. Y. 


The most exciting leathers for 
the most beautiful footwear 

in an overwhelming array 
of inspiring fashion colors. 


The world’s largest tanners of exotic fashion leathers. 
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Hitch your sales to the tail of this zoom- 
ing rocket ship designed to send the kids 
into space flights of ecstasy. Besides the 
popular, gleaming Rocket Buckle (54” and 
¥,""), RONCI's artists, ever alert to buying 

trends — have created a galaxy of prong ornaments 


— space men, rocket pistols that shoot stars, and 


whizzing rocket ships! 


RONCI buckles always add that extra bit of "'sell’’ 
that will make your shoes a hit! Send today for 
samples of the RONCI space 
designs. 


CROWN YOUR SPRING AND SUMMER SALES 


| You'll want to see the fascinating line of Coronation Decora- 
| tions—timely, rich-looking crowns for fashion-conscious women 
everywhere. Send for samples today! 
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® Business of Michael H. Del Monico 
trading as Del’s Leather Mfg. Co., 
footwear manufacturer, at 1045 South 
Wall St., Los Angeles, has been pur- 
chased by Aaron Coutts, it is reported. 
The firm’s style will be changed to 
Del’s of California, 


New York 


Imperial Adhesives has been 
formed at 10-05 Fiftieth Ave., Long 
Island City, to handle glues, resins and 
latex adhesives, Alvin A. Edison and 
Jules Yurman are principals. 


unusual weights. 
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GOOD BACKING PAYS OFF 


Behind good stocks and bonds is sound financial backing. And 
behind the shoes of wise manufacturers is Windram backing — 
for 85 years the standard of the industry. So, consult with Windram 
experts about new styles —- new fabrics — special materials — and 


For Windram’s leadership is based on two solid skills: KNOW-HOW 


the right combination to satisfy your most par- 


BACKING CLOTH and PLASTICS 


WINDRAM MANUFACTURING COMPANY * 
Established 1867 


So. Boston, Mass. 


528-38 Park Avenue © Brooklyn 5, N.Y. © Ulster 5-2451-2557 
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® United States Leather Co. has 
announced the distribution in liquida- 
tion of $1 per share of capital stock 
outstanding. The distribution is pay- 
able Dec. 1 to shareholders of record 
Nov. 21. 


© Belle Craft Slipper Corp., for- 
mer Brooklyn manufacturer of wom- 
en’s house slippers, is now out of 
business. 


® Altmann Bros. Shoe Mfg. Co., 
Cincinnati maker of Heel Gripper 
shoes for women, has opened a New 
York sales office in Room 810 of the 
Marbridge Bldg. 


© Thomas Cort, Ltd., of 725 
Broadway has been assigned to Irwin 
M. Berner and Alexander Rockmore 
of New York City, it is reported. 


© Leather Goods Mail Order, Inc., 
has been organized in New York City. 


®@ F.C. Donnovan, Inc., New York 
shoe fabrics manufacturer, has come 
up with something novel—hat veil- 
ings combined with vinylite as foot- 
wear fabrics. The fabrics come in a 
wide variety of patterns. 


“Eyelet Se:ting Data”—an infor- 
mative 12-page booklet, has been is- 
sued by Edward Segal of 72 Spring 
St., New York City manufacturer of 
eyelet attaching machinery. The non- 
technical booklet tells the manufac- 
turer what eyelets are, how they 
should be selected, and how they can 
be employed to best advantage. Copies 
are available upon request. 


© The Mercersburg Tannery Di- 
vision of Loewengart Co., Brooklyn 
tanner, which restricted production 
for two days on Oct. 20 and 21, after 
an incident with the Pennsylvania 
Fish Commission, resumed full pro- 
duction on Oct. 22. There is no in- 
terruption in the company’s planned 
production schedules, according to Sol 
Loewengart. 


@ Manor Made Shoes, Inc., Bronx 
manufacturer of infants’, children’s 
and misses’ stitchdown shoes, have 
taken on another floor at their loca- 
tion at 385 Gerard Ave. in order to 
step up production to 4,500 pairs per 
day. The expansion is due to in- 
creased demand for the company’s 
shoes. 
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down. They have sent in large orders 
for leather to tanners. But the tan- 
ners, also caught short with skeletal 
inventories of rawstock and finished 
leather, were likewise unable to de- 
liver to the full extent of their orders. 
Inevitably there has been a relatively 
sudden and strong demand for raw- 
stock, resulting in a semblance of a 
seller’s market and the “natural” rise 
in rawstock prices. 

The “falsity” of this little boom is 
that the supply of rawstock is quite 
ample to meet most needs without 
necessity of a price rise. It is claimed 
that “speculators” are in the market, 
but so far there is no appreciable or 
convincing evidence of this. We have 
simply been witnessing the law of 
supply and demand in action — or 
what in this instance might be more 
aptly termed the law of jungle econ- 
omies. 

All the shoe manufacturer and 
wholesaler know is that it is now 
costing him more to make his shoes. 
and that he is faced with the difficult 
choice of an alternative of passing 
the boost on to his retailers or slicing 
it off already sparse profits. 

Retailers, hoping that a sound foot 


of price stability would allow them 
to use low prices as a sales lever in 
spring-summer shoes, are now also 
expressing concern about the possi- 
bility of the upward price movement. 
Thus far it is not enough to make a 
serious dent. The anxiety is more 
concerned with possible continuation 
of the upward trend over the next 
month or two. And this can be realis- 
tically possible for the following 


reason. 


Wholesome Outlook 


Shoe business, both at factory and 
retail levels, is expected to continue 
at a wholesome level over the next 
few months—definitely right into 
Easter. This means that the stage is 
set for a steady flow of demand—a 
demand that is channeled right back 
to the rawstock markets. This indi- 
cates conditions which usually hold 
prices at least firm, and often tend to 
move them upward a bit. Because of 
the ample rawstock supply this de- 


_mand might ordinarily have no effect 


on prices. But because shoe manu- 
facturers’ leather inventories and 
tanners’ rawstock inventories have 
been skeletally low. an intensity of 
demand for raw and finished stocks 
is seemingly inevitable. 

But sellers of rawstock might well 


be walking right into a trap of their 
own making, according to some 
mounting opinion. Producers and 
retailers of volume or lower-priced 
footwear — types prevalent at the 
Popular Price Shoe Show-—have a 
“margin of flexibility’ which raw- 
stock men and tanners may be over- 
looking. This margin consists of the 
choice of cutting down on use of 
leather and turning to synthetic and 
fabric materials. 

Shoes shown at the PPSSA will 
be spring-summer footwear, ideally 
adaptable to synthetic and fabric 
materials. Moreover, the great ma- 
jority of summer footwear falls into 
the low-priced and medium-priced 
ranges. Price is a decisive factor in 
such footwear. If prices, and hence 
sales, stand to be jeopardized by 
higher rawstock and leather prices. 
many of these producers and retailers 
may without hesitation turn to other 
materials, 


One large volume producer, un- 
mincingly angered over what he has 
termed “unjustifiable” increases in 
leather and rawstock prices in the 
past couple of weeks, stated. “This 
time they're going to slit their own 
throats. Are they too blind to see 
that one reason why shoe business 
has snapped back to a healthy level is 
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UNI-MARK FABRI-SOCK 


®@ Contains ground genuine leather 
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because prices have been stable and 
reasonable? We've managed to build 
up public confidence, have lured 
people back into shoe stores. Now 
along comes the pitchfork of higher 
prices threatening to drive these cus- 
tomers back into their homes. Well, 
I for one stand ready to thumb my 
nose at their prices and their prod- 
ucts. And once I make the break 
they'll have a hell of a time winning 
my confidence again.” 

The anxiety of retailers about de- 
liveries will be as intense at the 
Popular Price Show as it was at the 
National Shoe Fair. This is particu- 
larly applicable to shoes for pre- 
Easter delivery. With the PPSSA 


being held a month later than the 
Fair, and with many shoe manufac- 
turers having substantial orders al- 
ready on their books, delivery pres- 
sures will in all likelihood be in- 
tensified. For post-Easter and sum- 
mer shoes the pressure will be off a 
bit, but still not the free-and-easy 
affair it was last year. 

On the basis of current conditions 
and near-future outlook, it appears 
that shoe production will hold to a 
substantial level, at least even with 
1952, for the first six months of 1953. 
Bookings in most cases are fairly 
solid for business right up until 
Easter. In a slow spring production 
season a manufacturer might be turn- 
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ing out shoes on the small number of 
advance orders he has for summer. 
But this year he will be devoting the 
early months of 1953 to shoes for 
spring delivery, then will make the 
quick transition to summer shoes. 
Hence it looks like a healthy first six 
months for 1953. 

Chief question: how about con- 
sumer buying—will it hold up? It 
appears that it will. Employment and 
incomes are expected to be at record 
high levels during this period. This 
means the ability to buy. Moreover, 
as pointed out by Julius Schnitzer, 
both retail and consumer shoe in- 
ventories are still in need of filling. 
Therefore the desire and need to buy 
is present. 

Much hinges on prices. Any ap- 
preciable shift upward in shoe prices 
might well damage sales—even in a 
state of high employment and con- 
sumer incomes. Recall the situation 
that immediately followed Easter in 
1951. There, too, employment and 
incomes were at a high level. Yet 
consumers pulled out of the market 
in waves. Bank deposits tripled over 
the next nine months as consumers 
boycotted stores and the high war- 
scared prices. 


Return To Stability 


There is little chance—barring an- 
other serious war scare, of course— 
that there will be any repetition of 
this in 1953 following Easter. There 
has been a steady return to relative 
price stability in most markets, along 
with improved quality of most goods. 
This has been one very important 
factor that has kept consumers in the 
market. 

One manufacturer says that shoe 
business, because of current price 
fluctuations, is entering a period of 
“consumer sensitivity” —-a delicate 
level near the saturation point where 
customers may well convert their 
current buying “yes” to a “no” or 
at least a resistance. 

Though this shroud of  yet-to- 
crystallize anxieties hang over some 
shoe men trying to penetrate the situ- 
ation ahead, it will in no way pall the 
anticipated high degree of activity at 
the Popular Price Show. Attendance 
and buying is expected to be good, 
and in all likelihood, primarily be- 
cause of the need for shoes, will be 
good. The combination of buying 
stemming from both the National 
Shoe Fair a month ago, and the Pop- 
ular Price Shoe Show now will prob- 
ably sum up to one of the busiest 
spring production periods experi- 
enced by the shoe industry in many, 
many seasons. 
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A Major Advance in Shoe Technology 
UNIT MOLDING 


A Revolutionary process of assembling the quarter 
into a complete and secure unit. 

For ALL types of shoes—Lowers your costs— 

Makes a better shoe — steps up shoemaking efficiency 


facturers and many leading shoe manu- 
facturers in all parts of the country. 
Names of Counter Licensees in your 
territory furnished on request. We are 
prepared to grant on reasonable terms 
non-exclusive licenses to additional 
counter and shoe manufacturers under 
the following patents: 


2,245,235 2,230,632 2,424,882 

2,244,008 2,391,445 2,245,466 

2,391,446 21,267 2,442,239 
2,514,057 


If desired, we will supply the personal 
assistance of a man having over-all ex- 
perience in this field, and aid our licen- 
sees in designing moulds and efficiently 
and economically producing moulded 
quarter units. 


T HIS process has been used success- 


fully by representative counter manu- 


California 
Slip Lasted 


ADVANTAGES 


. A smooth unwrinkled lining. 
. Unwrinkled quarter firmly anchored to counter 


and lining. 


. A back counter which wins the approval of 


stylists. 


. A uniform insertion of quarters which means 


fewer cripples. 


. A snug turned heel seat. 
. A saving in skilled labor by eliminating heel seat 


lasting. 


. A gain in cleanliness and neatness. 


Stitchdown Moulded 
Quarter for 
Children's Stitchdown 


Conventional 


Available on request: Detailed info about entire process. WRITE 
LOWELL COUNTER CO. 


95 BRIDGE STREET, LOWELL, MASS. 


Manufacturers of 
FIBRE COUNTERS FOR COMPOS, LITTLEWAYS, STITCHDOWNS, WORK SHOES, ETC., SHANKS, TUCKS, HEEL PIECES 
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SCHNITZER 
(Continued from Page 14) 


Question: This has hurt business? 

Answer: Yes. The retail trade 
should have definitely learned the les- 
son that it cannot operate with the 
greatest efficiency with low stocks 
and incomplete lines of shoes. Some 
retailers felt that because they did 
operate with curtailed inventories 
during the period of shoe rationing, 
they could continue to do so during 
normal, “free” marketing conditions. 
If this lesson has not sunk in suffi- 
ciently, history will undoubtedly re- 


AND SUPPL 


"ever a quarter century 
to the shoe and leather industry 


MASTER 
CHEMICALS 


peat itself during the latter half of 
1953. 

Question: Are people buying 
shoes and ready to buy more? 

Answer: A much more favorable 
tone was apparent in retail circles in 
the present year. As this trend con- 
tinued, retailers did fill in their lines 
and increase their inventories. Prices 


also began to ease off and when these 


reduced rates were passed along to 
the buying public, they became more 
willing to increase their purchases. 

Another helpful factor was that 
prices for consumer hard goods were 
advanced and shoes became more 
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INNERSOLE STIFFENERS 


LATEX AND RUBBER 
CEMENTS 


© SPRAYS, DRESSINGS 
AND FINISHES 


CLEANERS OF 
ALL TYPES 


© REPAIRERS AND 
CRAYONS 


MASTER CHEMICAL COMPANY, 27 Bradston St., Boston 18, Mass. 
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important to a bargain-hungry con- 
suming public. There was less in- 
terest in such consumer hard goods 
as washing machines, electric fans. 
refrigerators and television sets, and 
greater activity in virtually all les 
of apparel, including shoes. Although 
there are partial figures available on 
the extent of the advance in the value 
of retail shoe sales, these are hot 
sufficient indication of actual gains 
in the number of pairs sold. While 
the value of the retail shoe sales in 
1952 will probably only show an ad- 
vance of approximately five percent. 
the actual gain in volume is more 
than double this percentage. 


Question: If consumers are buy- 
ing, how about retailers? 

Answer: 1 think that many of the 
retailers missed an excellent oppor- 
tunity to increase sales in late August 
and early September. They were 
hesitant and reluctant to place orders 
with their suppliers in sufficient time 
to obtain delivery at a period when 
the consumer was actually anxious 
to buy. Many of the stores did not 
receive complete delivery until middle 
or late September. 

Those retail stores which obtained 
delivery so late had a marked impact 
on the volume delivery during late 


September and most of October. 


Question: What's the key to sell- 
ing shoes today? 

Answer: The price. Because of 
the feeling among consumers that 
shoes are good buys, there appears 
to be good reason to believe that 
per capita consumption of civilian 
footwear in 1952 will be higher than 
in either of the two previous years— 
over 3.2 pairs a year. As long as the 
industry can keep the public con- 
vinced that shoe prices are low, and 
quality high, they can expect to keep 
the buying public interested in add- 
ing to footwear supplies. Announce- 
ments such as made by Thom McAn 
stores of reductions in prices have 
been very opportune and encouraged 
further over-all buying and not only 
purchases of that specific shoe. 


Question: Do style changes mean 
more sales? 

Answer: | believe that the average 
consumer, especially the males, are 
becoming more and more conscious 
of adding to their shoe wardrobe. 
Good indications of this are the 
growing sales of newer types of shoes. 
such as those without laces, and use 
of goring, and the new type of heavy 
rubber-soled shoes with fabric or 
leather uppers, which go so well with 
806 casual or vacation apparel. 

ese are catching on, and are typi- 


November 22, 1952 


if 

- 

} 

| 

| q 

4 

\ 


ALL 


FOR 


/ 


America’s Largest Distributor of Narrow Fabrics for Shoes 


1, 2 or even all 3 widths on the same 
shoe. Available in all colors and widths 
for immediate delivery. 


SHOES SHOWING 
WITH TRIMMING 
THIS SPRING WILL 
OUTSELL OTHERS 


Cost per shoe negligible 195 3 in 3/16", anit 
. - greatly enhances sales 3/8” gros-grain trimmings. 
and beauty of shoes. 


PERO DANIELS inc. 


THOS. G. PLANT PLANT BLDG., BOSTON 30, MASSACHUSETTS 
AMERICA’S LARGEST ST DISTRIBUTOR OF NARROW FABRICS FOR SHOES 
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cal examples of what is being done 
to make men style-conscious. They 
should be encouraged to become as 
style-conscious as are women. 

Question: How many shoes will 
he sold next year? 

Answer: It is very difficult under 
present conditions and with a new 
political administration about to take 
office to forecast for 1953. However, 
I believe there is sufficient informa- 
tion and indication to permit a lim- 
ited opinion on things to come. From 
the information I now have available, 
believe that production and retail 
sales of shoes in the first half of 
1953 will be at least equal and possi- 
bly slightly above that of the same 
period in 1952. 

Question: How do we keep people 
buying? 

Answer; Since the consumer ap- 
pears well-convinced that prices are 
reasonable, the industry now can 
emphasize seasonality, style and qual- 
ity in order to keep the buying public 
shoe-conscious during coming  sea- 
sons. I think that emphasis on buy- 
ing of specific shoes for various 
usages will be very helpful. That is, 
dress and street shoes for normal 
wear, special types for vacation, re- 
laxing or casual wear, a high-style 
or similar type for social usage—in 
fact the general kind of advertising 
so successful for women’s dresses and 
men’s Gothing. This could definitely 
he used to advantage in shoes. 


END 


FIELD 
(Concluded from Page 10) 


sales for Spring °53 will continue at 
a high level. This optimism is based 
on the following reasons: 

First, prospects for a continued 
high level of economic activity at the 
national level as the armament pro- 
gram approaches a peak of 60 billion 
dollars, to be reached by mid-year of 
1953. 

Second, anticipated larger expendi- 
ture of public spending on consumer 
goods especially on new style items 
which will directly benefit shoe vol- 
ume. The public bought hard goods 
when they were scarce, now the 
swing is to the purchase of soft goods 
lines; not because of scarcity but 
because they were neglected before. 

Third, shoe styles of men’s, wom- 
en’s and children’s shoes are so new, 
different and appealing, that extra 
pair sales will be more important 
than ever before. 

Fourth, shoe prices for the coming 
season are expected to stabilize at 
slightly above the low levels of the 
Fall of 1952 due to higher material 
costs and possible increases in labor 
costs according to the views expressed 
by trade leaders. 

Fifth, finally, most retailers will 
maintain better balanced stocks next 
Spring, and will lose fewer sales than 
they did last Spring when so many 
retailers were overconservative in 


their buying. 


LIBERTY 


(Concluded from Page 12) 


for early selling. There are some 
particularly attractive shoes available 
in black with white piping or other 
touches of white. As the season 
progresses, footwear will go into all 
white for summer. White should be 
better than it has been for several 
years. White kid is gaining in im- 
portance and white suede losing 
ground, The white mesh shoes looks 
like the most important. 

Linen and shantung will decrease 
in sales but will still have importance 
as dyeable shoes. 

Pastels will not be important in 
dress shoes except for resort foot- 
wear. Of all the pastels, pink is the 
best. 

Pumps will still be important par- 
ticularly until Easter, but as the sea- 
son progresses, more sandals will be 
sold. Banded types look good for big 
volume and there are some softly 
draped and pleated sandals that will 
be important. Certain types of the 
naked shoes looks particularly at- 
tractive. However, some of these re- 
quire some modification for volume 
selling. These wide-open shoes are 
reflecting the European influence. 

There is renewed interest in plat- 
form shoes, particularly in sandals 
and banded types and these should 
not be overlooked as otherwise sales 
might be lost if these are not avail- 
able. 


WINSLOW 


KIDDIE CHROME 
FULL CHROME TANNED 


LAMBSKINS 


WINSLOW BROS. 


& SMITH COMPANY 


¥ {STORES: BOSTON, 97 SOUTH ST. @ NEW YORK, 12 SPRUCE 8ST. @ CHICAGO, 173 NO. FRANKLIN ST. 


AMALGAMATED 


WILMINGTON 99, 
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CHAKRMOOL 


THE PERFECT SUEDE LEATHER 


BLACK AND COLORS 


LEATHER CO'S. 


INC. 


DELAWARE 


November 22, 1952 


| 
56 


ATKINS 


(Concluded from Page 8) 


number of retailers will be seeking 
merchandising opportunities which 
would enable them to increase their 
average unit sale and so offset high 
selling cost as much as possible. This 
cannot be achieved by arbitrary in- 
creases of markup since competition 
is much too keen to permit it. 


In planning for a modest increase 
in retail shoe sales next Spring and 
Summer, shoe chains again expect 
the juvenile-teen categories of foot- 
wear to lead the way. This should 
result basically from the increased 
population in these groups as well as 
from the style consciousness expressed 
by these customers. 

Sales results for the year to date 
in the shoe chain store field can be 
regarded as fairly satisfactory. On a 
store-for-store basis, companies are 
reporting dollar volume about even 
with last year. The Fall selling sea- 
son started somewhat disappointedly 
but sales activity picked up in Oc- 
tober and is now running fairly close 
to, plan. 

Early Orders 


Based primarily on delayed deliv- 
eries in the past year, and the fact 
that Easter in 1953 will be earlier 
than this year, a number of shoe 
chain stores began placing January- 
February orders three to four weeks 
ahead of their last year’s buying sched- 
ule. This should help factories main- 
tain more-balanced Spring produc- 
tion schedules. The bulk of Spring 
ordering will not be confirmed until 
the PPSSA, however. At that time, 
it is expected that more orders will 
be placed for post-Easter shoes than 
has been the case at recent shows. 

Shoe manufacturers and retailers 
working together have developed 
spring and summer merchandise that 
should have exceptional consumer 
appeal. The industry can take just 
pride in its constantly improved job 
of designing shoes for today’s way 
of life. Assortments of types, com- 
fort features, new constructions, new 
colors, and styles are unusually good 
and should provide the industry with 
the ammunition for stimulating a 
high level of consumer interest. 

Not only will the PPSSA answer 
vital industry requirements in pro- 
viding an efficient market-place. but 
its educational program, its fashion 
show and exhibits and its publica- 
tions will establish a new high point 
in industry service. 


END 
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Real White SHEEP 


Actually Tanned WHITE—Not Bleached 


THOMAS A. O'KEEFE 


EST. 1907 


LEATHER COMPANY 


4 GOODHUE ST. SALEM, MASS. 
Also ... General Line of SHEEPSKINS for 


Suede 


worth the difference 


SLATTERY BROS. TANNING CO. 
210 South St. Boston 11, Mass. 


INNERSOLES 
PLATFORMS 
WED GIES 


SHOE PRODUCTS =» 
THAT SAVE PENNIES 
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Here’s the perfect gift for 


Shoeman’s 


by Harold R. Quimby 


Secretary 


National Shoe Mfrs. Assn. 


author of 


“Pacemakers Of Progress’ 


115 FUN-PACKED PAGES 


CARTOONS ¢ VERSE « CLASSICAL EXCERPTS 


Soft-Cover Edition — $1.50 a copy 
(over 6 copies, $1.25 each) 


Ww Hard-Cover Edition — $2.50 a copy w 
(A limited number of these — first 
come, first served — autographed.) 


LEATHER and SHOES November 22, 1952 
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anyone in the industry 


Holiday 


Yes, here's the perfect Christmas gift for you to give to 
your executive and supervisory personnel. Not only will 
they (and their families, too) find it wonderfully enter- 
taining, but SHOEMAN’S HOLIDAY will serve a variety 
of practical purposes. For example, an excerpt or verse 
may be taken from the book when preparing a speech or 
talk; or to spice an article for publication; or use as con- 
versational material with friends or business associates 
or acquaintances. 


Just fill in the coupon below and attach it to a list of the 
names and addresses of those to whom you want us to 
send this highly entertaining book about our own industry. 
And remember .. . in lots 
of 6 or more copies the price 
is only $1.25 per copy. If 

’ you send your order now, 
SHOEMAN’'S HOLIDAY will 
reach your friends BEFORE 
CHRISTMAS—AND THERE 
WILL BE NO CHARGE FOR 
MAILING. 


RUMPF PUBLISHING CO. 
300 West Adams St., Chicago 6, Ill. 


Send me__ _copies of the pci edition of 


Shoeman’s Holiday. Enclosed is check to cover payment, 


Address 
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SPRING FABRICS 


(Concluded from Page 16) 


prices as the season wore on, most 
set an average price which they felt 
would accommodate rising prices and 
costs toward the latter part of the 
season. 

A strong entry into the casual field 
this season are the straw fabrics. New 
are the one-inch wide bands of straw 
braid which will be used in Summer 
casuals designed on the strongly pop- 
ular banded theme. This represents 
a revival of Swiss milan straws, es- 


pecially in wider widths. Heretofore 
these braids were made mostly in 
half-inch widths for Summer sandals. 
The possible color arrangements and 
effects with this fabric are infinitesi- 
mal. lending themselves to highly at- 
tractive all-over shoes in straw as 
well as in combinations with leather, 
since any of the new and popular 
leather colors can be matched or con- 
trasted with the fabric. 

Linens which were running neck 
and neck with nylon meshes last year 
have fallen back into second place. 
This fabric, however. is about the 


How to make 


SAN DALS 


look better 
feel better 
sell better! 


Start with style. Smartly fashioned sandals 
call for top quality trimmings expertly 
designed to meet your exact style requirements. 
Anchor Brand Shoe Trimmings will do just 
that! The complete, all-purpose line includes 
hundreds of up-to-the-minute buckles, loops, 
rings, dees and ornaments. . . in all styles 

and sizes .. . for every application. 


Add comfort. The casual cut and purpose of 
open or closed toe sandals demand trimmings 
that provide maximum comfort and easy 
wearability. Anchor Brand Trimmings will help 
you fill the bill! They’re made for quick and 
easy application, designed for secure closures 
and action-fitted durability. They’re stylish 

... they’re comfortable . . . they’re neater, 
brighter and longer-wearing. Try them and see! 


Sell more sandals with buy-appealing Anchor 
Brand Shoe Trimmings. Write or call your 
nearby North & Judd representative for samples, 
prices and full technical details today. 


NORTH & JUDD 
Manufacturing Company 


New Britain, Connecticut 
New York + Boston + Philadelphia + Atlanta + Chicago + St. Louis + Dallas + Los Angeles « San Francisco 
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only one, outside of nylon mesh, 
which is creating any large demand 
in volume yardage. 

Only color of importance is white. 
Last year attempts were made to push 
natural or wheat-colored linens, but 
these failed. Women wanted white 
linen shoes, especially pumps, for 
dyeing purposes. Interesting is the 
fact that this demand for white linen 
pumps extends into Winter and right 
through the year. It seems that 
women want white linen pumps to 
dye for wear throughout the year. 
They are finding these more satisfac- 
tory and better wearing than satin. 
which up to now has been the dye- 
able shoe for Winter. 

Embroidered linens maintain their 
popularity, proportionately. © Only 
important colors here are white on 
white. Again these are demanded 
largely for their dyeing qualities. 
They are popular also because they 
fit more closely into the trimmed 
pump idea, which stands out as the 
top styling volume-wise. 


Linen Supply Short 


It is predicted that the linen supp!v 
will also be short. Imported Irish 
linens are coming through very 
slowly. Goods slated for delivery 
last August are just trickling through 
now. Unless fabrics dealers have 
some old orders on hand which came 
through late, there is a_ possibility 
that they will not be able to meet all 
the demand they could handle on this. 
At least it is a certainty that much 
of the linen goods will not be deliv- 
ered to manufacturers at the time 
they want them. 

Linen prices are a little softer this 
season, aithough quite a bit higher 
than two to three years ago. This 
follows a general trend of softening 
in the textile market. 

There has been considerable in- 
terest displayed in vinylite, although 
most feel that this is not a Spring- 
Summer material because it is warm 
on the foot. Many dealers feel that 
there is a good place for vinylite 
designs in today’s styling, but that 
up to now it has been a case of not 
knowing just what its proper sea- 
son is, 

Shoes designed with vinylite vamps 
look naked, exposing the entire fore- 
part of the foot, and therefore. at 
least in appearance, seem to fit into 
a warm-weather category. On the 
other hand, unless opened-up styles 
can be adapted to this material, it is 
doubtful that vinylite shoes will be 
successful as a Spring-Summer styl- 
ing factor. 
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We’re sorry if some of our shipments 
seem a little slow. 


The sudden tremendous increase in 
demand for Korn Sides in White and 
Pastel Shades has us working over- 
time. 


A little patience and we'll soon be 


caught up. 
Thanks for waiting. 


KORN LEATHER CO. 


Tanners of fine side and split leathers 


TANNERY and GENERAL OFFICES PEABODY, MASS. 


REPRESENTATIVES 


S. FARKASH, INC. J. H. MURROW VICTOR W. HEARTEL 
New York, N. Y. Pennsylvania Chicago and Milwaukee 


ANTON INGRAHAM AL SCHWAB WM. L. HALL, INC. WM. T. DAVIDSON 
St. Louis, Mo. Ohio Territory Rochester, N. Y. Los Angeles, Cal. 
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NEW DEVELOPMENTS 


(Concluded from Page 18) 


VENTED MOLD 


The illustrated mold is made in 
two sections so that when in united 
position a vent is provided between 
the sections. This permits the 
escape of fumes, gasses and vapors 
during the process of vulcanizing one 
or two layers of material to the bot- 
tom of a shoe. 


This means that in the attaching of 
outsoles or bottoming material by 
vulcanizing no air pockets or bottom 
looseness can occur. All resistance 
to escape of such is relieved by this 
two-section mold provided with es- 
cape vents, 

These vents are made so as to pre- 
vent air entry. They function only 
from gas pressure from within the 
mold area. It appears that this means 
the saving of an heretofore number 


of defectively vulcanized bottoms oc- 
casioned by lack of such a mold. 

Source: J. Vanacker, Assche-lez- 
Brussels, Belgium; U. S. Pat. 2.- 
600,942. 


FLEXIBLE INSOLE FILLER 


This insole and filler may con- 
tribute much to the shoe industry. 
This illustration is only one of many 
variations of this type of insole. 

The basic idea stresses laminated 
sections of wood slabs united to a 
synthetic material that holds the as- 
sembly in united position. 

As a filler, this insole may be used 
without the surrounding material. 
illustrated; or it may be used as a, 
filler as iHustrated. In any case, the 
emphasis is on the flexibility length- 
wise of the foot with rigidity width- 
wise of the foot. Also, the feel of 
this laminated filler beneath the foot 
is comfortable, guarding against dis- 


tortion to the insole bottom in the 
way of cups and humps common to 
shoes, utilizing some of the conven- 
tional fillers. 
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This insole is probably one of the 
reasons why the Bonwelt has received 
favor in the trade. This insole makes 
possible a speedy bend of outsole to 
shoe bottom, together with absolute 
security of bond. Lightness comes 
into this story with importance. 


Source: Gilbert Supple, Waban. 
Mass.; Pat. No. 2.552.601. 


SMOOTHLY ATTACHED 
SHEARLING 


Smoothly attaching shearling strip- 
ping or fur-edging to overshoes and 
the type of shoe illustrated is a fea- 
ture of decorative importance. 

Rather than attach fleece-like strip- 
ping and the like in the conventional 
manner, a new technique of folding 
is adopted here. To begin with, the 
stripping is cut, say, from a sheet of 
artificial shearling or natural sheep- 
skin, the size of the stripping being 
21% inches wide and 8 to 12 inches 
long, depending on the size of the 
boot. 

Whereas wool or natural shearling 
may run in varying directions, the 
pile along the edge of a cut strip of 
either natural or synthetic material 
will usually stand upright from the 
skin or backing. For this reason, the 
raw edges of the backing are visible 
when attached to the boot top. 


To achieve the results of the illus- 
tration, the stripping of the size 
mentioned is given special treatment 
in the way of creasing, curling, or 
partially folding of one or more of 
the edges. After attaching at right 
angles, the pile is next pulled or 
rounded over at the folded edges. thus 
concealing the raw edge. 


Source: L. S. Brown, 
Mass.; Pat. No. 2,597,285. 


END — 


Newton, 


November 22, 1952 


= 7 
arti 
ii 
\ 
2 
62 
| 
™ 


e Calf Suede 
© Kid Suede 


© Car._huck 
© Grain Calf 


CARR 
LEATHER 
COMPANY 


183 ESSEX ST., BOSTON, MASS. 
Tanneries at Peabody. 
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Deaths 
Jacob S. Raub 


. . . $2, shoe chain executive, died 
Nov. 12 at Mount Sinai Hospital, 
New York, after a short illness. He 
was head of the Thrift and Raub 
chain of 14 retail shoe stores located 
in Pennsylvania. Raub, a resident of 
Kingston, N. Y., was a former chair- 


man of the United Jewish Appeal and 


William M. Hanan 


. 78, noted shoe designer and for- 
mer manufacturer, died Nov. 8 in 
Rochester, N. Y., after a long illness. 
A specialist in designing and making 
infants’ shoes at first, Hanan later 
turned to designing all types of tacks 
and tack-making machinery. He leaves 
a son and daughter. 


Michael Goldstein 


. 59, shoe executive, died recently 


was active in fraternal and religious 
affairs. He leaves his wife, two 
daughters, two brothers and two 
sisters, 


in Chicago. A former vice president 
of Miles Shoes, Inc., Goldstein was 
employed in the capacity of advisor 


Go American 


WHITE SUEDE KID 
SUEDE KID 


Black and Colors 


LINING KID 


In Fashionable Colors 


WHITE GLAZED KID 
GLAZED KID 


Black and Colors 


SLIPPER KID 


All leading shades 


AMICAPE* 
Smooth and Embossed 
*Cape Finished Lambskins 


Auevican Kid Company. Ire 


TANNERS 
25 SPRUCE ST., NEW YORK 38, N. Y. 
Represented in all principal cities 


WHITE ELK 


ALK SIDES-CHROME SPLITS 
AMDUR LEATHER CO., INC. 


Tanners 


7 SPRUCE ST., NEW YORK, N. Y. 
129 SOUTH ST., BOSTON, MASS. 


TANNERIES — Peabody & Woburn, Mass. 


SELL ANG AGENTS 


Atlantic Leather Sales Co., Boston, Mass. 

©. D. Kepner Leather Co., Boston, Mass. Ohio 

L. Chase Kepner, Lancaster, Pa. Chicago Tanning Co., Chicago, mi. 
Liebman & Cumming, Los Angeles, Calif. John G. Mahler Co., Dallas, Texas 

Liebman & Cumming, San Francisco, Calif. Thomas F. Dorrity, Rochester, N.Y. 


Allen Leather Co., St. Louls, Mo. 
W. H. Grafe, Cincinnati, 
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to Wise Shoe Co. He had been in the 
shoe business throughout most of his 
working career. His home was in 
Brooklyn, N. Y. Surviving are his 
wife, Mary; three sons, two brothers 
and three sisters. 


Herbert E. Bailey 


. 92, veteran leather buyer and shoe 
supplies executive, died Nov. 10 at 
the home of his daughter in Pelham 
Manor, N. Y. Bailey was associated 
with American Stay Co., Malden, 
Mass., maker of shoe trimmings and 
puritan lacing, for 54 years before his 
retirement some years ago. He first 
joined the company as a salesman and 
then became factory superintendent 
before taking over as leather buyer. 
Throughout his years of retirement he 
kept up his interest in the industry 
and was a familiar figure at many 
trade shows. 


John J. McCloskey 


. . . 32, leather chemicals salesman, 
died suddenly on Oct. 26. A resident 
of Charlottesville, Va., he was tech- 
nical sales representative for Nopco 
Chemical Co. of Harrison, N. J., for 
the past six years. He had been han- 
dling the Virginia-Maryland territory. 


William H. Toller 


. . . 76, shoe chain executive, died 
Nov. 10 at his home in Kansas City, 
Mo., after a heart attack. A resident 
of Kansas City since 1895, he for- 
merly owned the Royal Shoe Stores 
in Kansas and Missouri and others 
which he founded in the 1920’s. He 
left the business in 1934 to enter an- 
other industry. Surviving are his wife, 
Adele; two daughters, a son and a 
brother. 


Isidore Rubin 


. shoe manufacturer, died last week 
after suffering a heart attack in Way- 
cross, Ga. Rubin was a veteran in 
the shoe industry and was president of 
Rubin Bros. Footwear located in Way- 
cross, manufacturer of work shoes, 
stitchdowns and romeo slippers. He 
leaves his wife, Mollie; two sons, Cy- 
rus and Elliott, both associated with 
the firm; a daughter, Debra; and three 
brothers, Joseph B., secretary-treasurer 
of Rubin Bros.; Jack, the firm’s fac- 
tory superintendent; and attorney, 
Maxwell Rubin. Burial was at Mt. 
Hebron Cemetery in Flushing, N. Y. 
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Like all Celastic Box Toes, 
the one shown in this un- 
retouched “cutaway” 
photo has served its owner 
well. He is Mr. Paul E, 
Fudge, of Nashville, Ten- 
: nessee. Occupation: tele- 

phone linesman. Mr. Fudge states: “My 

shoes have to take a lot of punish- 

ment and with these | never ex- 

perienced any toe discomfort 

due to loose linings.” 


It's a Rugged Job 


BUT “CELASTIC” BOX TOES 
ASSURE TOE COMFORT 


‘The wearer may not know his box toes are “Celastic’”’ nor even that he 
has box toes in his shoes, but he does recognize toe comfort and pleasant 
toe freedom without wrinkled toe linings. 
“Celastic” is designed not only for rough usage, but for every day 
comfort in shoes of many styles...men’s, women’s and children’s. 
“Celastic” duplicates the contours of the toe of the last and forms a 
structural shape over the toes. Because of this “‘Celastic” is a measure of 
quality protection for the designer and manufacturer ...a feature that 
builds customer loyalty for the retailer. It assures proper preservation 
of toe style and toe comfort, in play shoes, in street shoes... and in *Celastic is a registered trademark of the Celastic Corp. 


work shoes. 
UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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FOREIGN 
NEWS 


Too Much Barefoot 


American women are given to walk- 
ing around barefoot far too much, 
according to Andre Laure, one of 
Paris’ leading high fashion shoe de- 
signers, Laure reported that U. S. 
women visiting France simply could 
not fit into his most dazzling shoe 
models, which he designs for dainty 
and “petite” French feet. 

“T measured their feet,” says Laure, 
“and they’re just too big. The reason 
is that they apparently go barefoot 
too much,” 


English Hide Shippers Meet 

Members of the Hide and Skin Ship- 
pers’ and Agents’ Association of Eng- 
land held their Annual Dinner on 
Oct. 21 at Grosvenor House, London 
—their first meeting since Queen 
Elizabeth took over the throne of 
England. The group took advantage 
of the occasion to send their greet- 
ings to the Queen. 

One of the principal subjects dis- 
cussed concerned the rising use of 
synthetic leathers throughout Great 
Britain as well as over the world. 
Members decided to investigate meth- 
ods of promoting leather to the con- 
suming public. 


Patent Big In Russia 
Despite the dearth of information 
about the Russian shoe industry, Tass, 


FYELETS 


THE BEST IN EYELETS AND 
EYELET SETTING MACHINES 


ATLAS TACK CORP. 


FAIRHAVEN, MASS. 


FAST MULLING 
© GREATER RIGIDITY AFTER MULLING. 
© RAPID FUSING OF LINING AND UPPER 


Ask your supplier for 


SNYDER BUCKRAMS 


NUL 


Used — No Other Will Satisfy 


THE VERY FINEST 


WHITE 


SUEDE SPLITS 
and a complete line of black and colors 


STRAUSS 


TANNING COMPANY 
145 LOWELL ST., PEABODY, MASS. 
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the Soviet news agency, has released 
some interesting facts on Russian 
styles for the coming spring season. 
Tass says that industry executives 
have selected some 270 new styles for 
next spring, many of which will fea- 
ture patent leather and various suede 
leathers. Patent is judged to be one 
of the biggest fashion factors in Rus- 
sia’s spring style picture. 

At the same time, Tass said that 
Soviet production of leather footwear 
has now reached a figure fully four 
times as much as production records 
reached during World War II. 

The Tass report did not state 
exactly what production totals were 
nor how many of the new 270 styles 
for spring would actually be available 
to the general public. Russian shoe 
output (civilian) is generally believed 
to approximate about one pair per 
person. However, the majority of 
Russians outside of the big cities are 
not able to afford even one pair per 
year. 


South African Output Off 


Production of footwear in South 
Africa in the first half of 1952 showed 
a sharp decline from the same period a 
year ago. Totals for the period Jan. 
through June 1952 amounted to 
7,061,000 pairs, some 1,130,000 pairs 
less than in the same period a year ago. 

Leather footwear output for the 
first half 1952 totaled 5,868,000 pairs, 
some 738,000 pairs less than the 1951 
period. Best business is reported in 
women’s medium-priced shoes with 
men’s shoes falling off considerably 
from last year’s sales figures. 


Dutch Shoe Industry Active 


Holland’s shoe manufacturing in- 
dustry, which annually exports some 
three million pairs of shoes, is reported 
working at a good pace this fall. Do- 
mestic sales along with export activity 
have managed to keep most of the 
countries 380 shoe manufacturers 
occupied. 

Larger manufacturers are reported 
constantly improving their produc- 
tion techniques with the addition of 
new machinery and equipment. The 
industry as a whole has a capacity to 
produce more shoes annually than can 
be consumed by the domestic market, 
thus accounting for its attention to 
the export market. 

No shortage of labor is reported 
despite the fact that no married wom- 
en are employed in the shoe manufac- 
turing industry. A fairly low employe 
turnover is the rule. 
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Quality Leathers|*y| Irving Tanning Co. 


There’s a certain feeling of refinement in these NEW leathers by IRVING 
. .. careful selection of quality hides and superior methods of tanning — 
resulting in this refinement of quality, color, and finish. That’s why the 
word in leathers today is IRVING . . . to help build greater sales and 
volume. Write for sample swatches today. 


| We Ll UX TA N luxury quality combination tannage 


1 UN IQUE full-bodied combination side 
Wy IRVANA supple elk and smooth 
UNIGLOVE the new softleather 


SPLITS OF ALL KINDS 


Sales Representatives 
Export Agent 
mR. 3. HENLEY JOSEPH S. SALOMON & CO. = PHILLIPS-PREMIER CORP. 
10 186 South Si. 
Boston, Mess., U.S.A. 


PEABODY, MASS. 
: 134 BEACH STREET - BOSTON, MASS. TANNERIES & 
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Canadian 
Notes 


The Government’s latest nation- 
wide survey discloses value of leather 
shipments in Aug. declined to 64.9 
(1947 equals 100) from the index of 
71.7 reported in Aug. a year ago. The 
index for July 1952 was 56.2 Simi- 
larly, value of inventories of the in- 
dustry rose to 102.1 in Aug. against 
102 in July but below the 168.0 for 
Aug. of last year. Stocks of raw ma- 


THE WORLD-WIDE ACCEPTANCE OF 


SHUGOR 


TRADE MARK 


IS THE RESULT OF 88 YEARS EXPERIENCE 


THOMAS TAYLOR & SONS 
HUDSON, MASS. 


terials and finished products fell. in 
Aug. 1952 but stocks of goods in 
process showed an advance. 


© Davis Leather Co., Ltd., has de- 


clared a dividend of 37 and one-half 
percent on Class “A” stock, payable 
Dec. 1 to shareholders of record Nov. 
15. 


@ The Canadian Government’s In- 
dustrial Development Bank reports 
current authorizations for loans to 
the leather and leather products indus- 
try amounted to $887,500 at Sept. 
30-of this year. Amount outstanding 
was $420,173. 


82 FULTON STREET, 


FOR POSITIVE 


Featured in black ond a complete range’ 
of fashionable shades 


SUEDE LININGS 


GORDON-GRUENSTEIN. INC. 


Also 


In all colors 


NEW YORK 38, N. Y. 


TACK DETECTION 


ADRIAN 
X-RAY Shoe Inspector 


Visual fluoroscopic inspection — no fingertip 
searching to locate sharp tack points. Shows 
entire shoe interior, shank, staples at a 
glance, 

Faster—one employee with Adrian X-Ray 
can do the work of two using other means. 


Easy—requires no training to operate with 


expert efficiency. 


No Installation Problem—One self contained unit on 
castors for easy location — uses ordinary 110 volt, 
— only 30” x 30” floor space. 

Class A, Cabinet Type Unit—Totally enclosed, totally 
protective. Built to American Standards Ass'n. Specs. 


A. C, current 


Guaranteed—Sold outright or leased. 
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Full details 
on request. 
M. B. ADRIAN & SONS 
X-RAY CO. 


352 Ward St.. Milwaukee, Wis 
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® Wholesale footwear sales across 
Canada advanced spectacularly during 
Sept. of this year, rising 33.2 percent 
in dollar volume over Sept. a year ago. 
Value of wholesalers’ inventories 
dropped 13.6 percent in the same pe- 
riod from last year. 


® G. Chamberland, Inc., has now 
been organized to take over the busi- 
ness formerly operated by Adelard 
Guay, footwear manufacturer located 
at 472 St. Vallier St., Quebec. 


® Anglo Canadian Leather Co., 
Ltd., has given notice in Ottawa that 
its board of directors has been de- 


creased from seven to five members. 


Coming Events 


Nov. 9-12, 1952 — Spring Shoe Show. 
The Southwestern Shoe Travelers Associ- 
ation, Hotels Adolphus, Baker and South- 
land, Dallas, Texas. 


Nov. 16-19, 1952 — Parker House Shoe 
Show, sponsored by Boston Shoe Travelers 
Association. Parker House, Boston. 


Nov. 30-Dec. 4, 1952—Popular Price Shoe 
Show of America. Showing of shoes for 
Spring 1953, d by National Asso 
ciation of Shoe Chain Stores and New 
England Shoe and Leather Assaciation. 
— New Yorker and McAlpin, New 

or 


March 2-4, 1953- Allied Shoe Products 
and Style Exhibit, Hotel Belmont-Plaza, 
New York City. 


March 3-4, 1953 —- Showing of American 
Leathers for Fall and Winter, 1953. Spon- 
sored by Tanners’ Council of America. 
Waldorf-Astoria, New York City. 


April 9-10, 1953 —- Spring Meeting of 
Tanners’ Council of America, Inc. Boca 
Raton Club, Boca Raton, Fla. 

April 19-22, 1953—St. Louis Shoe Show, 
sponsored by St. Louis Shoe Manufacturers 
Association in leasing St. Louis hotels. 


April 26-28, 1953—Fifth Factory Manage- 
ment Conference. Sponsored by National 
Shoe Manufacturers Association. Nether- 
lands-Plaza Hotel, Cincinnati, O. 

June 7-10, 1953--Annual Convention of 
American Leather Chemists’ Association. 
Netherland-Plaza Hotel, Cincinnati, O. 


June 15-16, 1953—Annual Spring Meet- 
ing of National Hide Association. Sham- 
rock Hotel, Houston, Texas. 


August 17- 19, 1953- — Allied Shoe Products 
and Style Exhibit. Hotel Belmont-Plaza, 
New York City. 


August 18-19, 1953- -Showing of Amer- 
ican Leathers for Spring and Summer, 
1954. Sponsored by Tanners’ Council of 
America. Waldorf-Astoria, New York City. 


Oct. 26-29, 1953 National Shoe Fair, 
sponsored jointly by National Shoe Manu- 
facturers Association and National Shoe 
Retailers Association at the Palmer House 


and other Chicago hotels. 
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CLASSIFIED ADVERTISING 


Wanted and For Sale 


For Sale 
UPHOLSTERY LEATHER PIECES. Sorted to 
your specification. Satisfaction guaranteed. 
Any quantity. All year round. 
Central Mercantile Co., 
1855 Milwaukee Ave., 
Chicago 47, IN. 


Hides, Skins, Splits & Goat Hair 
From India — Regularly 


48,000 Goat Skins 5,000 Buffalo Hides 
30 Tons Goat Hair 
AARON DORFMAN 
808 Bailey Building, Phila. 7 
Tel: Kingsley 6-0736 (9 to 10 A.M.) 


SEDGWICK K. JOHNSON 


Leather Chemist and Tanner 
Research and Government Work a Specialty 


E-4 19 Pingry Place, Elizabeth 3, N. J. 
ELizabeth 3-7336 


Manufacturers-Jobbers 


WANTED: Known name brand men’s rejects, 
discontinued No. 1 worns. Dealer area pro- 
tected. 
Address L-12, 
c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, 


Help Wanted 


Lasting & Making Foreman 


WANTED: Lasting and making room fcreman 
tor factory making 25 to 35 cases of women’s 
as well as misses’ and child's Goodyear welts. 
Must be fully experienced. Your first reply 
should contain personal history and all of the 
pertinent facts. Reply to L-9, c/o Leather and 
Shoes, 300 W. Adams St., Chicago 6, Ill. 


Tanner Wanted 


MUST BE COMPLETELY FAMILIAR with 
machinery, handling of men, and vegetable 
process. Medium sized Mid-western tannery. 
Write giving details. 


Address L-8, 


c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, Ml. 


Rates 


Space in this department for display ad- 
vertisements is $5.00 per inch for each 
insertion except in the ‘Situations Wanted”’ 
column, where space costs $2.00 per inch 
for each insertion. 


Undisplayed advertisements cost $2.50 per 


per inch for each insertion under “Situa- 
tiens Wanted.’ 

Minimum space accepted: 1 inch. Copy 
must be in our hands not later than 
Tuesday morning for publication in the 
issue of the following Saturday. 
Advertisements with box numbers are 
strictly confidential and no information 
concerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING | 
300 W. Adams 


TABER 
TANNERY 
PUMP 


... have been meeting the special 
requirements of the Tannery since 
1859. Write for Bulletin TP-629 


TABER PUMP CO. 
300 Elm St. (Est. 1859) Buffalo 3, N. ¥. 


Wool Puller 
WANTED: Wool puller who is experienced in 
all phases and can set up and operate small 
pullery located in Texas. Write, giving all 
particulars. 
Address L-11, 
c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, 


WANTED: Leather finisher experienced with 
analine finishes. Must have very good *'Color 
Eye.’’ Good opportunity for the right man 
Address L-13, 
c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, Il 


Production Man 


EXPERIENCED PATTERN AND PRODUC- 
TION MAN with know-how on Rubber Outer 
Footwear. 
This is a fine opportunity for the right man. 
Top Salary. 

Address L-3, 

c/o Leather and Shoes, 
300 W. Adams S&t., 
Chicago 6, Ill. 


Situations Wanted 


Reptile Tanner 


EXPERIENCED TANNER desires position in 
tanning Reptiles, Alligators, Lizards, and 
Snakes. 
Address L-10, 
c/o Leather and Shoes, 
20 Vesey St., 
New York 7, N. Y. 


Fabric Position Wanted 


Experienced shoe fabric converter in his 
thirties, college graduate, well versed in many 
phases of selling, purchasing and office man- 
agement, excellent record in export field, seeks 
new connection with a future and profit par- 
ticipation. Prepared to establish active branch 
office if needed. Apply Box Y-2, Leather and 
Shoes, 10 High St., Boston 10, Mass. 


Shoe Factory Superintendent 


Man of wide experience on Misses’, Women's 
and Children’s welts, Compos and Californias, 
available at once. Exceptional references. 
Knows production and quality thoroughly. 
Prefers eastern U. S. but will go anywhere if 
opportunity attractive. Apply Box Y-4, Leather 
and Shoes, 10 High St., Boston 10, Mass. 


Salesman 


Well-acquainted New England shoe manufac- 
turing trade. Good following. Available soon 
Upper leather preferred. Write Box Y-8, 
Leather and Shoes, 10 High St., Boston 10, 
Mass. 


STERN 
CAN name 


SINCE 1901 


5-GALLON 
SQUARE CAN 


DRUM-TYPE \ 
CAN 


STERN CAN COMPA 


71 LOCUST STREET, BOSTON 25, MASS 


RIVER PLATE 


CORPORATION 
405 LEXINGTON AVE., CHRYSLER BLDG., NEW YORK 
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WE PRODUCE 


ROSEBAY WILLOW CALF 
BLACK PRINCESS CALF 
CRUSHED CALF 

SPORT WILLOW CALF 
OOZE SUEDE CALF 
ROYAL BLACK CALF 
COLORED WILLOW CALF 
ROYAL SIDE LEATHER 
AMERIGRAIN ELK SIDES 
EMPIRE KIPS AND SIDES 
SOFTAN KIPS AND SIDES 
RETAN KIPS AND SIDES 
TITAN KIPS AND SIDES 


AMERICAN 
HIDE AND LEATHER CO. 


BOSTON 


AS 
Ld 


At your age! 


If you are over 21 (or under 
101) it’s none too soon for you 
to follow the example of our 
hero, Ed Parmalee (above) 
and face the life-saving facts 
about cancer, as presented in 
our new film “Man Alive!”. 

You and Ed will learn that 
cancer, like serious engine 
trouble, usually gives you a 
warning and can usually be 
cured if treated early. 

For information on where 
you can see this film, call us 
or write to “Cancer” in care of 
your local Post Office. 


American Cancer Society 


INDEX TO ADVERTISERS 


A 


ABC Backing Corp. 

Acme Leather Co. 

Adrian, M. B., & Sons X-Ray Co. 
Amalgamated Leather Cos., Inc. 
Amdur Leather Co., Inc. 
American Extract Co. 

American Hide & Leather Co. 
American Kid Co. 

Atlas Tack Corp. 


Barbour, Walter G., Corp. 

rake Insert facing Page 2 
Barbour Welting Co. a 
Beckwith Mfg. Co. Insert facing Page 
Belding-Corticelli 
Besse, Osborn & Odell, Inc. 
Blackhawk Tanners 
Boston Mach. Works Co. 
Brezner, N., & Co. 


c 
Carr Leather Co. 


Colonial Tanning Co., Inc. 
Compo Shoe Mchy. Corp. 
Crompton-Richmond Co., Inc. 


Fleming-Joffe, Ltd. 


G 


Gallun, A. F., & Sons Corp. 
Garlin & Co., Inc. 
Gebhardt, A. L. Co. 
Golden Leatherboard Co. 
Gordon-Gruenstein, Inc. 


Harvard Coated Products Co., Inc. 
Hooker Electrochemical Co. 
Horween Leather Co. 

Huch Leather Co. 


Irving Tanning Co. Inc. 


J 


Jenkins, M. W., & Sons Back Cover 


Korn Leather Co. 
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L 


Linen Thread Co. 

Lincoln, L. H., & Sons, Inc. 

Loewengart & Co. 

Los Angeles Tanning Co. 

Lowell Counter Co. . 
Lynn Innersole Co. Front Cover & 57 


Markem Machine Co. 
Master Chemical Co. 


_ North & Judd Mfg. Co. 


O'Keefe, Thomas, Lea. Co. 


P 


Pennington, C. W. 

Pero & Daniels, Inc. 

Pfaff Industrial Sewing Mach. Co. 
Pilar, A. J. & J. O. 

Plever Backing Corp. 

Proctor & Schwartz 


Reilly-Whiteman-Walton Co. 
Respro, Inc. 

River Plate Corporation 
Ronci, F., Co., Inc. 


Sanford Tanning Corp. 
Slattery Bros. Tanning Co. 
Snyder Buckram Co. 
Stern Can Co., Inc. 
Strauss Tanning Co. 


Taber Pump Co. 
Tanexco, Inc. . 
Taylor, Thos. & Sons, Inc. 


Uni-Mark, Inc. . 
United Last Co... 


United Shoe Machy. Corp. 44,45 & 


v 


Verza Tanning Co. 
Vulcan Corp. 


Windram Mfg. Co. 
Winslow Bros. & Smith Co. 
rp. 
_ Insert facing Page 10 
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MAKES BETTER SHOES HERE 


THAT SELL BETTER HERE 


KANTSTRAND BRAID is a coreless braid made of 
carefully selected fibers—especially engineered to 
resist stranding (that’s why it’s named Kant- 
strand)—to run fast and set tight. 


KANTSTRAND BRAID is uniform —smooth— 
strong. It reduces stoppage and reworking. By 


giving you efficient, economical operation it costs 
less per shoe than threads that might cost you 


less per pound. 


KANTSTRAND BRAID is the strong, smooth-fin- 
ished braid on the machine that gives your shoes 
the strength and smartness that create consumer 


acceptance—build repeat retail sales. 


If you have a sole-sewing problem — if you want 
samples of Kantstrand Braid or any other 
Barbour Thread — our staff of salesmen and our 


Research Laboratory are at your disposal. 


BARBOUR'S THREADS — Sinew ¢ International and Thread Lasting Linen Threads ¢ Backseam “Closing” Linen 
Kantstrand and Pioneer Braided ¢ Nylon ¢ Red Hand e« Littleway ¢ ‘Thread Lasting Cotton ¢ Shurseam ¢ Supertite 
Liberty ¢ Gold Medal ¢ Queen e Castle and Passaic « Ready Wound Bobbins for Littleway and Goodyear Stitchers 
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(Reg. U. S. Pat. Off.) 


THE CORE IS THE HEART OF THE BRUSH 


Used by efficient tanners because they do not sag, split, or get out of alignment, 
outlast other brushes by far. Bristle permanently anchored in place by a patented 
process—does not shed, and can be replaced when worn. 


“METLKOR” brushes resist corrosion and do not absorb and hold color. Easily 
cleaned of color, dust, or dirt. They are safe to store when not in use. 

“METLKOR” brushes are the most efficient brushes you can use for all tanning 
purposes. Send for catalog. 


All metals used in “METLKOR” cylinder brushes for oiling off, seasoning, feed, buffing, brushing, 
may be corrosion resisting. Cores are of cold drawn bolster washing, sponging, conveyor cleaning, etc. 
steel or aluminum. They cannot warp or split. Ends All types of bristle available including hog, fibre, 
are machined for perfect fit and alignment. nylon wound on the metal cores by a patented 

“METLKOR” cylinder brushes are used by tanners process, and renewable when worn. 


JENKINS’ LATEST ILLUSTRATED BULLETIN NO. 20 
is just off the press. Write today for this comprehensive tanners’ brush bulletin 


1877 © DIAMOND JUBILEE © 1952 
Three-Quarters’ Century of Pioneering Brushes for Industry 


M. W. JENKINS’ SONS, INC. 


CEDAR GROVE, ESSEX COUNTY, NEW JERSEY 


Telephone: VERONA 8-5327 


METLSKOR 
| 


